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ABSTRAK

Bambang Rifaldo. 20220510472. “Pengaruh Daya Tarik Wisata, Promosi
Media Sosial, dan Citra Destinasi terhadap Keputusan Berkunjung
Wisatawan (Studi Kasus pada Pengunjung Wisata Talaga Surian Kabupaten
Kuningan)”. Program Studi Manajemen, Fakultas Ekonomi dan Bisnis,
Universitas Kuningan, 2026. Dibimbing oleh Prof. Dr. H. Dikdik Harjadi, S.E.,
M.Si. dan Wely Hadi Gunawan, S.E., M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh daya tarik wisata, promosi
media sosial, dan citra destinasi terhadap keputusan berkunjung wisatawan.
Penelitian ini menggunakan metode deskriptif dan verifikatif dengan teknik
purposive sampling. Jumlah sampel dalam penelitian ini sebanyak 170 responden
yang merupakan pengunjung objek wisata Talaga Surian Kabupaten Kuningan.
Data dikumpulkan melalui penyebaran kuesioner dengan skala interval. Teknik
analisis data yang digunakan meliputi analisis deskriptif, uji asumsi klasik, analisis
regresi linear berganda, koefisien determinasi, dan uji hipotesis dengan bantuan
IBM SPSS Statistics 25.

Hasil penelitian menunjukkan bahwa daya tarik wisata, promosi media sosial, dan
citra destinasi secara simultan berpengaruh positif dan signifikan terhadap
keputusan berkunjung wisatawan. Secara parsial, daya tarik wisata, promosi media
sosial, dan citra destinasi juga berpengaruh positif dan signifikan terhadap
keputusan berkunjung wisatawan.

Kata kunci: daya tarik wisata, promosi media sosial, citra destinasi, keputusan
berkunjung.



ABSTRACT

Bambang Rifaldo. 20220510472. “The Influence of Tourist Attraction, Social
Media Promotion, and Destination Image on Tourists’ Visiting Decisions (A Case
Study of Visitors to Talaga Surian Tourist Attraction, Kuningan Regency).”
Management Study Program, Faculty of Economics and Business, Universitas
Kuningan, 2026. Supervised by Prof. Dr. H. Dikdik Harjadi, S.E., M.Si. and Wely
Hadi Gunawan, S.E., M.M.

This study aims to examine the influence of tourist attraction, social media
promotion, and destination image on tourists’ visiting decisions. The research
employed descriptive and verificative methods using a purposive sampling
technique. The sample consisted of 170 respondents who had visited the Talaga
Surian tourist attraction in Kuningan Regency. Data were collected through
questionnaire distribution using an interval scale. The data analysis techniques
included descriptive analysis, classical assumption tests, multiple linear regression
analysis, coefficient of determination analysis, and hypothesis testing, which were
conducted using IBM SPSS Statistics 25.

The results indicate that tourist attraction, social media promotion, and destination
image simultaneously have a positive and significant influence on tourists’ visiting
decisions. Furthermore, partially, tourist attraction, social media promotion, and
destination image each have a positive and significant influence on tourists’ visiting
decisions.

Keywords: tourist attraction, social media promotion, destination image, visiting
decision.
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