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ABSTRAK 

PENGARUH LITERASI KEUANGAN, PERSEPSI RISIKO, DAN MEDIA 

SOSIAL TERHADAP MINAT INVESTASI DI BIDANG KULINER 

DENGAN SIKAP INVESTASI SEBAGAI VARIABEL MEDIASI PADA 

GENERASI Z DI KABUPATEN KUNINGAN 

Aulia Fitriani (NIM: 20220510342) Dosen Pembimbing I: Dr. Herma Wiharno, 

M.Si dan Dosen Pembimbing II: Dr. Munir Nur Komarudin, S.Pd., M.M 

Penelitian ini bertujuan untuk menganalisis pengaruh literasi keuangan, persepsi 

risiko, dan media sosial terhadap minat investasi di bidang kuliner dengan sikap 

investasi sebagai variabel mediasi pada Generasi Z di Kabupaten Kuningan. 

Metode penelitian yang digunakan adalah metode kuantitatif dengan pendekatan 

survei. Sampel penelitian berjumlah 190 responden yang ditentukan menggunakan 

teknik non probability sampling melalui metode purposive sampling. Pengolahan 

data dilakukan menggunakan aplikasi SmartPLS versi 4.0 melalui uji evaluasi 

model pengukuran (outer model), evaluasi model struktural (inner model), dan uji 

hipotesis. Hasil penelitian menunjukkan bahwa: (1) literasi keuangan berpengaruh 

positif dan signifikan terhadap sikap investasi (2) persepsi risiko tidak berpengaruh 

terhadap sikap investasi (3) media sosial tidak berpengaruh terhadap sikap investasi 

(4) sikap investasi berpengaruh positif dan signifikan terhadap minat investasi (5) 

literasi keuangan berpengaruh positif dan signifikan terhadap minat investasi di 

bidang kuliner (6) persepsi risiko tidak berpengaruh terhadap minat investasi (7) 

media sosial berpengaruh positif dan signifikan terhadap minat investasi (8) sikap 

investasi mampu memediasi secara parsial pengaruh literasi keuangan terhadap 

minat investasi (9) sikap investasi tidak mampu memediasi pengaruh media sosial 

terhadap minat investasi (10) sikap investasi tidak mampu memediasi pengaruh 

persepsi risiko terhadap minat investasi.  

Kata Kunci: literasi keuangan, persepsi risiko, media sosial, sikap investasi, 

minat investasi, kuliner, Generasi Z. 
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ABSTRACT  

THE INFLUENCE OF FINANCIAL LITERACY, RISK PERCEPTION, AND 

SOCIAL MEDIA ON INVESTMENT INTEREST IN THE CULINARY 

SECTOR WITH INVESTMENT ATTITUDE AS A MEDIATING VARIABLE 

AMONG GENERATION Z IN KUNINGAN REGENCY 

Aulia Fitriani (NIM: 20220510342) Advisor I: Dr. Herma Wiharno, M.Si and 

Advisor II: Dr. Munir Nur Komarudin, S.Pd., M.M 

This study aimed to analyze the influence of financial literacy, risk perception, and 

social media on investment interest in the culinary sector, with investment attitude 

as a mediating variable among Generation Z in Kabupaten Kuningan. This 

research employed a quantitative method with a survey approach. The sample 

consisted of 190 respondents selected through non probability sampling using the 

purposive sampling technique. Data analysis was conducted using SmartPLS 

version 4.0, covering the measurement model evaluation (outer model), structural 

model evaluation (inner model), and hypothesis testing. The results indicated that 

(1) financial literacy had a positive and significant effect on investment attitude, (2) 

risk perception had no effect on investment attitude, (3) social media had no effect 

on investment attitude, (4) investment attitude had a positive and significant effect 

on investment interest, (5) financial literacy had a positive and significant effect on 

investment interest in the culinary sector, (6) risk perception had no effect on 

investment interest, (7) social media had a positive and significant effect on 

investment interest, (8) investment attitude partially mediated the effect of financial 

literacy on investment interest, (9) investment attitude did not mediate the effect of 

social media on investment interest, and (10) investment attitude did not mediate 

the effect of risk perception on investment interest. 

Keywords: financial literacy, risk perception, social media, investment attitude, 

investment interest, culinary sector, Generation Z. 
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