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ABSTRAK

Fany Cita Lestari 20200510360 “Pengaruh Cita Rasa dan Persepsi Harga
Terhadap Loyalitas Pelanggan dengan Kepuasan Pelanggan sebagai Variabel
Intervening.” Dengan Pembimbing | Dr. Hj. Lili Karmela Fitriani, S.E., M.Si
dan Pembimbing Il H. llham Akbar, S.E., M.Si Program Studi Manajemen,
Fakultas Ekonomi dan Bisnis, Universitas Kuningan, 2024.

Penelitian ini bertujuan untuk mengetahui Pengaruh Cita Rasa dan Persepsi
Harga Terhadap Loyalitas Pelanggan dengan Kepuasan Pelanggan sebagai Variabel
Intervening. Metode yang digunakan dalam penelitian ini yaitu metode survey
dengan analisis deskriptif kuantitatif. Penelitian ini dilakukan pada Pelanggan Sirjio
Barber Coffee di Kabupaten Kuningan. Sampel yang diambil sebanyak 100
Responden. Teknik pengumpulan data menggunakan Google form dengan skala
Interval. Hasil penelitian menunjukan bahwa cita rasa secara parsial berpengaruh
positif dan signifikan terhadap loyalitas pelanggan, persepsi harga secara parsial
berpengaruh positif dan signifikan terhadap loyalitas pelanggan, cita rasa secara
parsial berpengaruh positif dan signifikan terhadap kepuasan pelanggan, persepsi
harga secara parsial berpengaruh positif dan signifikan terhadap kepuasan
pelanggan, Kepuasan Pelanggan secara parsial berpengaruh positif dan signifikan
terhadap loyalitas pelanggan, Kepuasan pelanggan menurut uji sobel mampu
memediasi cita rasa terhadap loyalitas pelanggan, dan Kepuasan pelanggan
menurut uji sobel mampu memediasi persepsi harga terhadap loyalitas pelanggan.

Kata kunci : Cita Rasa, Persepsi Harga, Loyalitas Pelanggan, Kepuasan Pelanggan



ABSTRACT

Fany Cita Lestari 20200510360 “The influence of taste and price perception on
customer loyalty with customer satisfaction as a variable of intervening.” With a
guide | Dr. Hj. Lili Karmela Fitriani, S.E., M.Si and a guide Il H. Ilham Akbar,
SA, M.S. Management Studies Program, Faculty of Economics and Business,
University of Kuningan, 2024.

This research aims to find out the impact of taste and price perception on customer
loyalty with customer satisfaction as an intervening variable. The method used in
this research is the survey method with quantitative descriptive analysis. This study
was conducted on a client of Sirjio Barber Coffee in Kuningan district. A sample of
100 respondents. Data collection techniques using Google forms with Interval
scales. The results of the research showed that taste has a partially positive and
significant influence on customer loyalty, price perception partially has a positive
and signifying influence upon customer loyality, taste partially negatively and
significantly affects customer satisfaction, perception of price partially affects the
satisfaction of the customer, satisfaction by the customer partially influences the
loyalty of the client, satisfactions by the client according to the sobel test can
mediate the sentiment towards customer loyalism, and satisfactions to the customer
according the soble test can intermediate the perceptions of the price towards the
customer’s loyalty.

Keywords: taste, price perception, customer loyalty, customer satisfaction
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