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ABSTRAK

Pengaruh Discount, Customer Experience, dan Electronic Word of Mouth (e-
WOM) terhadap Minat Beli Ulang Konsumen pada ShopeeFood (Survei pada
Pengguna ShopeeFood di Kecamatan Kuningan)''.

Filda Tiandany NIM : 20220510020 Dosen Pembimbing I : Dr. Dadang
Suhardi, S.E., M.M. Dosen Pembimbing II : Faishal Rahimi, S.E., M.M.

Penelitian ini bertujuan untuk mengetahui  Pengaruh Discount, Customer
Experience, dan Electronic Word of Mouth (e-WOM) terhadap minat beli ulang
konsumen pada layanan ShopeeFood di Kecamatan Kuningan. Penelitian ini
menggunakan metode deskriptif verifikatif dengan pendekatan kuantitatif. Data
primer dikumpulkan melalui kuesioner yang disebarkan kepada 170 responden
menggunakan teknik purposive sampling. Analisis data dilakukan menggunakan uji
asumsi klasik, analisis regresi linear berganda, koefisien determinasi, serta uji
hipotesis (uji F dan uji T) dengan bantuan SPSS versi 27. Hasil penelitian
menunjukkan bahwa: (1) Discount, Customer Experience, dan Electronic Word of
Mouth (e-WOM) secara simultan berpengaruh positif dan signifikan terhadap minat
beli ulang; (2) Discount berpengaruh positif dan signifikan terhadap minat beli
ulang; (3) Customer Experience berpengaruh positif dan signifikan terhadap minat
beli ulang; (4) Electronic Word of Mouth (e-WOM) berpengaruh positif dan
signifikan terhadap minat beli ulang.

Kata Kunci: Discount, Customer Experience, Electronic Word of Mouth (e-
WOM), Minat Beli Ulang.



ABSTRACT

"The Influence of Discount, Customer Experience, and Electronic Word of
Mouth (e-WOM) on Consumer Repurchase intention on ShopeeFood" (A Survey
on ShopeeFood Users in Kuningan District).

Filda Tiandany NIM : 20220510020 Supervisor I : Dr. Dadang Suhardi, S.E.,
M.M. Supervisor II : Faishal Rahimi, S.E., M.M.

This research aimed to analyze the influence of Discount, Customer Experience,

and Electronic Word of Mouth (e-WOM) on consumer repurchase intention on
ShopeeFood services in Kuningan District. This research used a descriptive-
verificative method with a quantitative approach. Primary data were collected
through questionnaires distributed to 170 respondents using a purposive sampling
technique. Data analysis was conducted using classical assumption tests, multiple
linear regression analysis, coefficient of determination, and hypothesis testing (F-
test and T-test) assisted by SPSS version 27. The results of this study indicated that,
(1) : Discount, Customer Experience, and e-WOM simultaneously had a positive
and significant influence on repurchase intention (2), Discount had a positive and
significant influence on repurchase intention (3), Customer Experience had a
positive and significant influence on repurchase intention (4), Electronic Word of
Mouth (e-WOM) had a positive and significant influence on repurchase intention.

Keywords: Discount, Customer Experience, Electronic Word of Mouth (e-
WOM), Repurchase Intention.
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