DAFTAR PUSTAKA

adawiyah, D. A., Aisyah, S., & Ramadhani, S. (2023). Pengaruh Harga , Kualitas
Produk Dan Celebrity Endors.

Agesti, N., Ridwan, M. S., & Budiarti, E. (2021). Comparative Study Of Post-
Marriage Nationality Of Women In Legal Systems Of Different Countriesthe
Effect Of Viral Marketing, Online Customer Review, Price Perception, Trust
On Purchase Decisions With Lifestyle As Intervening Variables In The
Marketplace. International Journal Of Multicultural And Multireligious
Understanding, Volume 8(Issue 3), 496-507.

Anggoro Wilis, R., & Faik, A. (2022). Effect Of Digital Marketing, Influencer
Marketing And Online Customer Review On Purchase Decision: A Case Study
Of Cake Shop “Lu’miere.” Petra International Journal Of Business Studies,
5(2), 155-162. Https://Doi.0Org/10.9744/1jbs.5.2.155-162

Annan Putri, P. A., & Supriyono, S. (2024). Pengaruh Viral Marketing, Online
Customer Review Dan Persepsi Harga Terhadap Keputusan Pembelian Produk
Nivea Body Lotion Di Surabaya. Journal Of Economic, Bussines And
Accounting. Https://Do1.0rg/10.31539/Costing.V7i5.12294

Anwar, S. (2021). Faktor-Faktor Yang Mempengaruhi Keputusan Pembelian Motor
Merek Yamaha Di Kota Bogor. 9(1), 189-202.

El-Haq, S. N., & Nurtjahjani, F. (2023). Pengaruh Viral Marketing Dan Brand
Awareness Terhadap Keputusan Pembelian.

Expose, A., Salsabila, S., & Sudrajat, A. (2024). Keputusan Pembelian Pada
Eatsambel : Peran Influencer Marketing , Online Customer Review & Content
Marketing. 7(2), 69-78.

Fandi, M., Jilli, A., & Santoso, E. B. (2023). Pengaruh Brand Image Dan Harga
Terhadap Keputusan Pembelian Produk Herbal Merek Jangkrik Mas. 1-6.

Hair 2010 (Multivariate Data Analysis Seventh Edition).Pdf. (2010).

Hakim, H., Santo, E., Tahir, M., Indonesia, U. P., & Area, U. M. (2024). The
Influence Of Viral Marketing, Celebrity Endorsers, And Brand Image On
Skintific Skincare Product Purchase Decisions. 7.

Herlambang, H., Mulyana, M., & Riwoe, F. L. R. (2022). Pengaruh Citra Merk,
Desain Produk Dan Persepsi Harga Terhadap Keputusan Pembelian

Smartphone Samsung Di Kota Bogor. Jurnal Informatika Kesatuan, 2(2),
169—178. Https://Doi.Org/10.37641/Jikes.V2i2.1456

Irawan, A., & Misbach, I. (2020). Pengaruh Viral Marketing Dan Endorser
Terhadap Keputusan Pembelian Dengan Brand Awareness Sebagai Variabel

107



108

Intervening. 4(2), 112—126.

Isna Amelia Nurhamidah. (2022). The Effect Of Influencer Marketing On Purchase
Decision At Baso Aci Akang In Bandung, Indonesia. International Journal
Administration, Business And Organization (ljabo) |, 3(3), 81-89.
Https://Ijabo.A31.0r.Id

Joesyiana, K. (2018). Pengaruh Word Of Mouth Terhadap Keputusan Pembelian
Konsumen Pada Media Online Shop Shopee Di Pekanbaru ( Survey Pada
Mahasiswa Semester Vii Jurusan Pendidikan Akuntansi Fakultas Keguruan
Dan Ilmu Pendidikan Universitas Islam Riau ). 4(1).

Kinanding, J., & Nurrohim, H. (2024). J Urisma : Jurnal Riset Bisnis Dan
Manajemen Brand Awareness , Electronic Word-Of-Mouth , And Viral
Marketing ’ S Effects On Purchase Decisions. 14(April), 13-22.

Kotler, P., Armstrong, G., & Balasubramanian, S. (2024). Principles Of Marketing.

Laeli, I. H., & Yani, D. A. (2025). Pengaruh Brand Image , Sosial Media Marketing
Dengan Mediasi Purchase Intention Terhadap Purchase Decision Pada Produk
Sepatu Compas. 4(2), 3689-3696.

Lystia, C., Winasis, R., Widianti, H. S., & Hadibrata, B. (2022). Determinasi
Keputusan Pembelian: Harga , Promosi Dan Kualitas Produk (" Literature
Review Manajemen Pemasaran ). 3(4), 392—403.

Mabharani, A. F., Fawaz, D. M., Y, R. L. B., Kusumasari, . R., & Hidayat, R. (2024).
Analisis Model Pengambilan Keputusan : Pendekatan Rasional Dan Normatif.
2(2), 1-8.

Marsyela, Marsyeli, & Maidiana. (2023). Pengambilan Keputusan Dalam Perilaku
Organisasi.

Maulidya, V. Z., Oetarjo, M., & Yulianto, M. R. (2025). The Influence Of Brand
Image, E-Wom, And Customer Rating On Purchase Decisions On Shopee E-
Commerce. Jurnal Ilmiah Manajemen Kesatuan, 13(2), 757-766.
Https://Do1.0rg/10.37641/Jimkes.V13i2.3123

Mutiara, A. T., Sukoco, 1., Barkah, C. S., & Novel, N. J. A. (2023). Analisis Faktor
Yang Mempengaruhi Pengambilan Keputusan Pembelian Produk Scarlett
Whitening Melalui Peran Influencer Marketing. Jurnal Sains Pemasaran
Indonesia (Indonesian Journal Of Marketing Science), 22(3), 174-186.
Https://Doi.Org/10.14710/Jspi.V22i3.174-186

Nabella, E., Supriyono, & Izaak, W. C. (2023). The Influence Of Influencer
Marketing And Lifestyle On Purchase Decisions Of Virtual Game Product
Mobile Legends: Bang Bang. Jurnal Ekonomi Dan Bisnis Digital, 2(3), 665—
676. Https://Doi1.0rg/10.55927/Ministal.V213.4739



109

Nadifa Ariya Maulinda, & Slamet. (2025). Pengaruh Influencer Marketing Dan
Viral Marketing Terhadap Keputusan Pembelian. Economic Reviews Journal,
4(2), 1209-1218. Https://D0i.Org/10.56709/Mrj.V4i2.735

Najwah, J., & Chasanah, A. N. (2022). Pengaruh Viral Marketing , Online
Consumer Reviews , Harga , Dan Brand Ambassador Terhadap. V(2), 1-13.

Narassiguin, A., & Sargent, S. (1966). Data Science For Influencer Marketing :
Feature Processing And Quantitative Analysis. 2008, 1-15.

Nur, F. S., Lailly, D. W., & Widayanti, S. (2024). Analisis Pengaruh Sosial Media
Marketing, Influencer Marketing Dan Brand Image Terhadap Keputusan
Pembelian (Studi Kasus : Konsumen Durian Di King Goval Farm, Gresik). Jas
(Jurnal Agri Sains), 8(1), 35-46. Https://D0i.Org/10.36355/Jas.V8i1.1304

Pasolong, H. (2023). Teori Pengambilan Keputusan. Bandung: Alfabeta

Rachel Rosalia, & Iskandar Ali Alam. (2025). Pengaruh Brand Image Dan
Influencer Marketing Terhadap Keputusan Pembelian Pada Produk Usaha
Kopi Sheo. Hirarki : Jurnal Ilmiah Manajemen Dan Bisnis, 7(1), 191-206.
Https://D01.0rg/10.30606/Qv8s0q40

Rahmawati, A., & Aulawi, H. (2020). Dampak Penerapan Segmentation , Targeting
, Positioning Pt Kimia Farma Pada Pasar Nasional. §(2), 209-222.

Razali, G., & Yusuf, M. (2023). The Influence Of Viral Marketing And Social Media
Marketing On Instagram Adds Purchase Decisions. 3(2).

Rimbasari, A., & Muhammadiyah, U. S. (2023). Pengaruh Viral Marketing Dan
Social Media Marketing Terhadap Keputusan Pembelian Di. 6(2), 457-466.
Https://Do1.0rg/10.25273/Capital.V6i2.15304

Rohman, S., Nurlenawati, N., Triadinda, D., Studi Manajemen, P., Ekonomi Dan
Bisnis, F., & Buana Perjuangan Karawang, U. (2023). The Influence Of Viral
Marketing And Influencers On The Purchase Decision Of Scarlett Whitening
Products In The Tiktok Shop Application. Management Studies And
Entrepreneurship Journal. Http://Journal. Yrpipku.Com/Index.Php/Mse;j

Rusti, A. D., & Masnita, Y. (2024). Tinjauan Theory Of Planned Behavior Dalam
Mempengaruhi Purchase Intention Dan Purchase Behavior Melalui Social
Media. 7(1), 116—-130.

Saputra, S. B., & Sholahuddin, M. (2025). Pengaruh Influencer Media Sosial
Terhadap Minat. 14, 764-780. Https://Doi.Org/10.34127/Jrlab.V14i1.1399

Satiawan, A. A., Hamid, R. S., & Maszudi, E. (2023). Pengaruh Content Marketing
, Influencer Marketing , Online Customer Review Terhadap Keputusan
Pembelian Dan Kepuasan Konsumen Di Tiktok. 09(01), 1-14.



110

Septrilia Putri, A. D., Zawawi, A., & Zaini, A. A. (2025). Pengaruh Social Media
Marketing Dan Influencer Marketing Terhadap Keputusan Pembelian Produk
Deliwafa Di Kota Gresik. AI-Muzdahir : Jurnal Ekonomi Syariah, 7(1), 1-11.
Https://Doi.Org/10.55352/Ekis.V7i1.1262

Singh, N., Yu, J., Ariza-Montes, A., & Han, H. (2023). Exploring The Impact Of
Functional, Symbolic, And Experiential Image On Approach Behaviors
Among State-Park Tourists From India, Korea, And The Usa. Humanities And

Social Sciences Communications, 10(1), 1-14.
Https://D0i.0rg/10.1057/S41599-023-01527-Y

Sumarno, D. A. (2023). Pengaruh Brand Image , Label Halal Dan Word Of Mouth
Terhadap Keputusan Pembelian Pada Salimah Food Pekanbaru. 02(02), 203—
214.

Tiiketiciler, Y. K., Bir, U., & Efendioglu, I. H. (2020). Cep Telefonu Satin Alma
Kararinda Markanin Etkisi : The Effect Of The Brand In The Decision To
Purchase The Mobile Phone : A Research On Y Generation Consumers. 4(4),
215-228.

Vanny, G., & Tua, M. (2022). Pengaruh Kualitas Produk Dan Harga Terhadap
Keputusan Pembelian Mesin Pompa Air Submersible Dab Decker Di Cv .
Citra Nauli Electricsindo. 1(4), 140—-154.

Yunitadewi, D. (2022). Pengaruh Efektivitas Influencer Marketing Dan Citra Merek
Terhadap  Keputusan  Pembelian = Produk  The  Face  Shop.
Https://Repo.Undiksha.Ac.1d/11455/

Zahrah, N. &. (2026). Ekopedia : Jurnal lImiah Ekonomi. 2(1), 2931-2941.



