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ABSTRAK 

YESI APRILIANTI, 20210610077. “PENGARUH GOOD CORPORATE 

GOVERNANCE (GCG), CORPORATE SOCIAL RESPONSIBILITY (CSR), 

DAN PROFITABILITAS TERHADAP NILAI PERUSAHAAN (Penelitian 

pada Perusahaan Sub-Sektor Makanan dan Minuman Tahun 2019-2023)”. 

Skripsi. Program Studi Akuntansi. Fakultas Ekonomi dan Bisnis. Universitas 

Kuningan. Pembimbing I Dr. Ayus Ahmad Yusuf, S.E., M.Si.  Pembimbing II 

Teti Rahmawati, S.E., M.Si., Ak., CA.  

Tujuan dari penelitian ini adalah untuk menganalisis dan memperoleh fakta empiris 

mengenai Good Corporate Governance (GCG), Corporate Social Responsibility 

(CSR), Profitabilitas terhadap Nilai Perusahaan. Metode yang digunakan dalam 

penelitian ini adalah metode deskriptif dan metode verifikatif dengan jenis data 

kuantitatif. Populasi dalam penelitian ini adalah perusahaan manufaktur sub-sektor 

makanan dan minuman yang terdaftar di Bursa Efek Indonesia tahun 2019-2023 

sebanyak 95 perusahaan. Teknik pengambilan sampel yang digunakan adalah non 

probability sumpling berupa purposive sumpling. Sehingga yang dijadikan sampel 

dalam penelitian ini berjumlah 52 perusahaan sebanyak 260 data laporan data 

laporan keuangan. Teknik pengumpulan data menggunakan observasi tidak 

berpartisipasi. Teknik analisis data yang digunakan adalah analisis regresi data 

panel. Pengolahan data menggunakan program Eviews 9. Berdasarkan hasil 

penelitian, diperoleh hasil sebagai berikut : Hasil uji parsial (uji t) menunjukan 

bahwa good corporate governance (GCG) dan profitabilitas berpengaruh positif 

signifikan terhadap nilai perusahaan. Sedangkan corporate social responsibility 

(CSR) berpengaruh negatif signifikan terhadap nilai perusahaan. 

 

Kata Kunci : good corporate governance (GCG), corporate social responsibility 

(CSR), profitabilitas, dan nilai perusahaan. 
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ABSTRACT 

YESI APRILIANTI, 20210610077. “THE EFFECT OF GOOD CORPORATE 

GOVERNANCE (GCG), CORPORATE SOCIAL RESPONSIBILITY (CSR), 

AND PROFITABILITY ON COMPANY VALUE (Research on Food and 

Beverage Subsector Companies in 2019-2023)”. Thesis. Accounting Study 

Program. Faculty of Economics and Business. Kuningan University. Supervisor 

I Dr. Ayus Ahmad Yusuf, S.E., M.Si. Supervisor II Teti Rahmawati, S.E., M.Si., 

Ak., CA. 

The purpose of this study is to analyze and obtain empirical facts regarding Good 

Corporate Governance (GCG), Corporate Social Responsibility (CSR), 

Profitability towards Company Value. The method used in this study is a descriptive 

method and a verification method with quantitative data types. The population in 

this study were 95 food and beverage sub-sector manufacturing companies listed 

on the Indonesia Stock Exchange in 2019-2023. The sampling technique used was 

non-probability sumption in the form of purposive sumption. So that the sample in 

this study amounted to 52 companies with 260 financial report data. The data 

collection technique used non-participatory observation. The data analysis 

technique used was panel data regression analysis. Data processing used the 

Eviews 9 program. Based on the results of the study, the following results were 

obtained: The results of the partial test (t-test) show that good corporate 

governance (GCG) and profitability have a significant positive effect on company 

value. While corporate social responsibility (CSR) has a significant negative effect 

on company value. 

 

Keywords : good corporate governance (GCG), corporate social responsibility 

(CSR), profitability, and company value. 
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