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ABSTRACT

Fedriansyah. 20210510188. The Influence of Service Quality, Price Perception,
and Product Completeness on Smartphone Purchasing Decisions at ANS
Cellular Luragung Kuningan. Management Study Program, Faculty of
Economics and Business, Kuningan University. Supervised by Supervisor I: Dr.
Dede Djuniadi, S.E., M.M., Supervisor I11: Dr. H. Ilham Akbar, S.E., M.Si.

The purpose of this study was to determine the influence of service quality, price
perception, and product completeness on smartphone purchasing decisions at ANS
Cellular Luragung Kuningan. This research is a quantitative descriptive study. The
population was consumers who purchased smartphones at ANS Cellular Luragung
Kuningan, with a sample of 170 respondents obtained through purposive sampling.
The data collection technique used a questionnaire with an interval scale of 1-10.
Data analysis used multiple regression analysis with the help of IBM SPSS 27. The
results of this study indicate that service quality, price perception, and product
completeness simultaneously have a significant influence on purchasing decisions.
Service quality partially has a positive and significant influence on purchasing
decisions, price perception partially has a positive and significant influence on
purchasing decisions, and product completeness partially has a positive and
significant influence on purchasing decisions.

Keywords: Service Quality, Price Perception, Product Completeness, Purchasing
Decisions.
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