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ABSTRAK

Aji Yudha Dharma 20190510152. PENGARUH CITA RASA, IKLAN, DAN LOKASI
TERHADAP MINAT BELI COFFEE PASTE. Di Bimbing oleh Dr. Hj. Lili Karmela
F., S.E., ML.Si., MM dan Winda Oktaviani, SE., M.M

Tujuan penelitian ini adalah (1) Untuk mengetahui dan menganalisis pengaruh cita rasa,
iklan dan lokasi terhadap minat beli Coffee Paste (2) Untuk mengetahui dan menganalisis
pengaruh cita rasa terhadap minat beli Coffee Paste (3) Untuk mengetahui dan
menganalisis pengaruh iklan terhadap minat beli Coftee Paste (4) Untuk mengetahui dan
menganalisis pengaruh lokasi terhadap minat beli Coftee Paste.

Penelitian ini menggunakan metode survey. Populasi dan sampel yaitu konsumen Coffee
Paste yang berjumlah 100 responden. Penggunaan data menggunakan kuesioner yang
kemudian diuji validitas dan reliabilitasnya, hasil uji validitas data menyatakan bahwa data
yang digunakan dalam penelitian ini valid dan reliabel. Untuk mengetahui sejauh mana
pengaruh antar variabel menggunakan analisis regresi berganda.

Hasil penelitian menunjukkan bahwa (1) Instentif, iklan dan lokasi berpengaruh positif
signifikan secara simultan terhadap minat beli. (2) Cita rasa berpengaruh positif terhadap
minat beli. (3) Iklan berpengaruh positif tidak signifikan terhadap minat beli. (4) Lokasi
berpengaruh positif terhadap minat beli.

Kata Kunci: cita rasa, iklan , lokasi dan minat beli.



ABSTRACT

Aji Yudha Dharma 20190510152. THE INFLUENCE OF TASTE, ADVERTISING,
AND LOCATION ON PURCHASE INTENTION OF COFFEE PASTE. Supervised
by Dr. Hj. Lili Karmela F., S.E., M.Si., MM and Winda Oktaviani, S.E., M.M.

The objectives of this study are: (1) To examine and analyze the influence of taste,
advertising, and location on the purchase intention of Coffee Paste; (2) To examine and
analyze the influence of taste on the purchase intention of Coffee Paste; (3) To examine
and analyze the influence of advertising on the purchase intention of Coffee Paste; and (4)
To examine and analyze the influence of location on the purchase intention of Coffee Paste.

This study used a survey method. The population and sample consisted of 100 consumers
of Coftee Paste. Data were collected through questionnaires, which were tested for validity
and reliability. The results confirmed that the data used in this study were valid and reliable.
Multiple regression analysis was used to determine the extent of influence among the
variables.

The results of the study indicate that: (1) Taste, advertising, and location have a significant
positive influence simultaneously on purchase intention; (2) Taste has a positive influence
on purchase intention; (3) Advertising has a positive but not significant influence on
purchase intention; and (4) Location has a positive influence on purchase intention.

Keywords: taste, advertising, location, and purchase intention.
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