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M ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

227660374 (Cogent Business & Management) A revise decision has been made on
your submission

1 message

Cogent Business and Management <em@editorialmanager.com> Mon, Aug 29, 2022 at 8:57 AM

Reply-To: Cogent Business and Management <oabm-peerreview@joumnals. tandf.co.uk>
To: Ardi Gunardi <ardigunardi@unpas.ac.id>

Ref: COGENTBUSINESS-2022-1091

227660374

Influence of altruistic, egoistic values and perceived consumer effectiveness on eco-friendly purchase intention:
Subjective norms and ecological consciousness as moderalors

Cogent Business & Management

Dear Gunardl,

Your manuscript entitled *Influence of altruistic, egoistic values and perceived consumer effectiveness on eco-friendly
purchase intention; Subjective norms and ecological consciousness as moderators®, which you submitted to Cogent
Business & Management, has now been reviewed.

The reviews, Included at the bottom of the letter, indicate that your manuscript could be suitable for publication
following revision. We hope that you will consider these suggestions, and revise your manuscript.

Please submit your revision by Sep 27, 2022, if you need additional time then please contact the Editorial Office.

To submit your revised manuscript please go to htips://rp.cogentoa.com/dashboard/ and log in. You will see an option
to Revise alongside your submission record.

If you are unsure how to submit your revision, please contact us on OABM-peerreview@journals.tandf.co.uk
You also have the option of including the following with your revised submission:

* public interest statement - a description of your paper of NO MORE THAN 150 words suitable for a non-specialist
reader, highlighting/explaining anything which will ba of interest to the general public

* about the author - a short summary of NO MORE THAN 150 WORDS, detailing either your own or your group's key
research activities, including a note on how the research reported in this paper relates to wider projects or issues.

* photo of the author(s), including details of who is in the photograph - please nete that we can only publish one photo

If you require advice on language editing for your manuscript or assistance with arranging translation, please do
consider using the Taylor & Francis Editing Services (www.tandfeditingservices.com).

Please ensure that you clearly highlight changes made to your manuscript, as well as submitting a thorough response
to reviewers.

We look forward to receiving your revised article.
Best wishas,

Len Tiu Wright, BA(Hons), MSc, PhD
Editor-n-Chief

Cogent Business & Management

Comments from the Editors and Reviewers:

Do you want to get recognition for this review on <a href="https://publons.com/publisher/24taylor-francis®
target="_blank*>Publons</a>?</p><p><i> Don't let your reviewing work go unnoticed! Researchers the world over
use Publons to effortlessly track their valuable peer review contributions for any journal. If you opt in, your Publons
profile will automatically be updated to show a verified record of this review in full compliance with the journal’s review
policy. If you don't have a Publons



profile, you will be prompted to create a free account. [<a href="https://publons.com/publishen24taylorfrancis”
target="_blank*>Leam
more</a>)</i></p>

Reviewer 1: Yes

Tile, Abstract and Introduction — overall evaluation
Reviewer 1: Sound

Methodolegy / Materlals and Methods — overall evaluation
Reviewer 1: Unsound or fundamentally flawed

Objective | Hypothesis —overall evaluation
Reviewer 1: Sound

Figures and Tables — overall evaluation
Reviewer 1: Sound

Resulls / Data Analysis — overall evaluation
Reviewer 1; Sound

Interpretation / Discussion — overall evaluation
Reviewer 1: Unsound or fundamentally flawed

Conclusions — overall evaluation
Reviewer 1: Sound with minor or moderate revisions

References — overall evaluation
Reviewer 1. Sound

Compliance with Ethical Standards — overall evaluation
Reviewer 1; Sound

Writing — overall evaluation
Reviewer 1: Sound with minor or moderate revisions

Supplemental Information and Data — overall evaluation
Reviewer 1: Not applicable

Comments to the author

Reviewar 1: Thank you for giving me this opportunity to raview this paper. | have the observations as below:

1. Title of the paper is very long, try to reduce it.

2. The authors use the word We number of times which is normally avoided In research papers. Do make the
sentences more academically oriented.

3. Introduction is good but author needs to rewrite it to create some interest. Whers is the contribution expressed
firmly?

4. Last paragraph of the introduction part is highly disorganized, you will need to rewrite this carefully.

5. Why have you used data of 87 participants for pilot study as usually a pilot study is conducted with less than 50
participants.

6. Information about the respondents Is missing. How did you tap the respondents for cooperation? So how and
where did the study take place?

7. Practical and theoretical implications should be mentioned separately.

Do you want to get recognition for this review on <a href="htips://publons.com/publisher/24/taylor-francis®
target="_blank">Publons</a>?</p><p><i> Don't et your reviewing work go unnoticad! Researchers the world over
use Publons to effortlessly track their valuable peer review contributions for any journal. If you opt in, your Publons
profile will automatically be updated to show a verified record of this review in full compliance with the journal’s review
policy. If you don't have a Publons

profile, you will be prompted to create a free account. [<a href="https://publons.com/publishes24/taylordrancis”
target="_blank*>Leam

more</a>]<fi><ip>

Reviewer 2: No

Tlle, Abstract and Introduction — overall evaluation
Reviewer 2: Sound with minor or moderate revisions

Methodology / Materials and Methods — overall evaluation



Reviewer 2: Sound with minor or moderate ravisions

Objective | Hypothesis — overall evaluation
Reviewer 2: Sound with minor or moderate revisions

Figures and Tables — overall evaluation
Reviewer 2: Sound

Results / Data Analysis — overall evaluation
Reviewer 2: Sound with minor or moderate revisions

Interpretation / Discussion — overall evaluation
Reviewer 2: Sound with minor or moderate revisions

Conclusions — overall evaluation
Reviewer 2: Sound

References — overall evaluation
Reviewer 2: Sound with minor or moderate revisions

Compliance with Ethical Standards — overall evaluation
Reviewer 2: Not applicable

Writing — overall evaluation
Reviewer 2: Sound with minor or moderate revisions

Supplemental Information and Data — overall evaluation
Reviewer 2: Not applicable

Comments to the author

Reviewer 2: Improve the title,

The sampling procedure and sample backgrounds need clarification.

Suggest include a new saction 'Managerial implications' before the Conclusions section to discuss practical banefits
to be taken as a result of what your researches have found.

Update references and ensure journal style.

Proofread throughout for the manuscript.

In compliance with data protection regulations, you may request that we remove your parsonal regisiration delails at
any time. (Use the following URL: hitps-//www.editorialmanager.com/cogentbusinessiogin. asp?a=r). Please contact
the publication office if you have any questions.



M ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

Your revision is due
4 messages

Cogent Business and Management <em@editorialmanager.com= Tue, Sep 27, 2022 at 11:21 AM
Reply-To: Cogent Business and Management <oabm-peerreview@journals.tandf.co.uk>
To: Ardi Gunardi <ardigunardi@unpas.ac.id>

Ref: COGENTBUSINESS-2022-1091

227660374

Influence of altruistic, egoistic values and percelved consumer effectiveness on eco-friendly purchase intention;
Subjective norms and ecological consciousness as moderalors

Cogent Business & Management
Dear Ardi Gunardi,
Following our recent reminders, this email Is to inform you that your revision Is due today.

Fallure to resubmit by Sep 27, 2022 will result In your paper being removed from our system. Once the paper is
removed, you will no longer be able to continue with your revision.

As we have not yet recelved your revised submission, we would like to remind you that we are here to help you,
should you need any supporl. Please contact us at OABM-peerreview@journals tandf.co.uk for assistance with your
revised submission.

Alternatively, If you have decided not to continue with your revision, and would prefer 1o submit your manuscript
alsewhere, please let us know by emailing OABM-peamaview@journals.tandf.co.uk.

Please ensure you include the following elements in your revised submission/Please check the attachment for
information on what you will need to include in your revised submission. If you have any further questions about your
submission, please do not hesitate to contact us. To submit your revised manuscript please go to
hitps://rp.tandfonline .com/submission/flow?submissiond=227660374 &step=1 and log in. You will see an option to
revise alongside your submission record.

Best wishes,
Cogent Business & Management - Editorial Office

In compliance with data protection regulations, you may request thal we remove your personal registration delails at
any time. (Use the following URL: hitps/www.editorialmanager.com/COGENTBUSINESS/login.asp?a=r). Please
contact the publication office if you have any questions.

ardi gunardi <ardigunardi@unpas.ac.id> Tue, Sep 27, 2022 at 12:28 PM
To: Cogent Business and Management <cabm-peerreview(@journals.tandf.co.uk>

Dear editor,

May | have extended time for revision?
Thank you
1Quoted doxt hidden]

Best Regards,

Ardi Gunardi

Assistant Professor

Mobile/WhatsApp: 081224224081

Scopus ID: 57191667735

ardigunardi@unpas ac.|d | ardigunardi d@gmall.com
Faculty of Economics and Business, Universitas Pasundan
Jalan Tamansari 6-8, Bandung, 40116, Indonesia



ardi gunardi <ardigunardi@unpas.ac.id> Tue, Sep 27, 2022 at B:38 PM
To: Cogent Business and Management <oabm-peerreview@journals.tandf.co.uk>

Dear Editor,
I have sent the revised version. Thank you very much

10uoted st hiddan]
Quoled st hidden]

ardl gunardi <ardigunardi@unpas.ac.id> Tue, Oct 4, 2022 at 11:00 PM
To: Cogent Business and Management <cabm-peerreview@journals.tandf.co.uk>

Dear Editor,
Is there any news about my article?
I hope our manuscript meets all the requirements of Cogent Business and Management and we will be happy to

respond for further changes if any. We eagerly await your response on the same.
Thank you very much, have a great day and take care,

On Tue, Sep 27, 2022 at 11:23 AM Cogent Business and Management <em@adilorialmanager.com> wrote:
{Quated taxt hidden)

1Quoled taxt hidden)



hﬁ ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

Revised submission received for Cogent Business & Management (Submission
ID: 227660374.R1)
1 message

rpsupport@tandf.co.uk <rpsupport@tandf.co.uk> Tue, Sep 27, 2022 at 6:37 PM
To: ardigunardi@unpas.ac.id

Taylor & Francis

Taylor & Francis Group

Dear Ardi Gunardi,

Thank you for submitting your revised manuscript.

Submission ID 227660374

; Factors affecting on ecofriendly purchase intention: Subjective
Manuscript Title norms and ecological consciousness as moderators
Journal Cogent Business & Management

You can check the progress of your submission, and make any requested revisions, on the
Author Portal.

Thank you for submitting your work to cur journal.
If you have any queries, please get in touch with OABM-peereview@journals.tandf.co.uk.

Kind Regards,
Cogent Business & Management Editorial Office

Taylor & Francis is a Wading name of Informa UK Limited, registerad in England under no. 1072854,
Registered office: 5 Howick Place, London. SW1P W,



M ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail

Re: Re: Your revision is due #Trackingld:13040598

B8 messages

OABM-peerreview@journals tandf.co.uk <OABM-peereview@journals.tandf.co.uk> Wed, Oct 5, 2022 at 4:36 AM
To: ardigunardi@unpas.ac.id

Dear Ardl Gunardi,

Thank you for your email.

| can confirm that your revised paper COGENTBUSINESS-2022-1091R1 has been assigned to the editor for their
avaluation.

They may choose o assess this and submit a decision withoul sending this back to the reviewer, or they may wish to
send this back out to review.

We will get a decision to you as soon as possible.

Best regards,

Charlie Flores - Journal Editorial Office

Taylor & Francis Group

Web: www.tandfonline.com

Taylor & Francis is a trading name of Informa UK Limited, registered In England under no. 1072954
Journal Editorial Office

Taylor and Francis

I

Cogent Business and Management

From:ardigunardi@unpas.ac.id
Sent:05-10-2022 12:00
To:Charlle. Flores@straive.com

Cec:
Subject:Re: Re: Your revision is due

Dear Editor,

Is there any news about my article?

I hope our manuscript meets all the requirements of Cogent Business and Management and we will be happy to
respond for further changes if any. We eagerly await your response on the same.

Thank you very much, have a great day and take care.



On Tue, Sep 27, 2022 at 11:23 AM Cogent Business and Management <em@editorialmanager.com> wrote:
Ref: COGENTBUSINESS-2022-1091
227660374
Influence of altruistic, egoistic values and perceived consumer effectiveness on eco-friendly purchase intention:
Subjective norms and ecological consciousness as moderators
Cogent Business & Management

Dear Ardi Gunardi,
Following our recent reminders, this emall Is to inform you that your revision Is due today.

Failure to resubmit by Sep 27, 2022 will result in your paper being removed from our system. Once the paper is
removed, you will no longer be able to continue with your revision.

As we have not yel recaived your revised submission, we would like to remind you that we are here 1o halp you,
should you need any support. Please contact us at CABM-peerreviewi@joumnals.tandf.co.uk for assistance with
your revised submission.

Alternatively, if you have decided not to continue with your revision, and would prefer to submit your manuscript
elsewhere, please let us know by emailing OABM-peereview@joumals.tandf.co.uk.

Please ensure you include the following elements in your revised submission/Please check the attachment for
information on what you will need to include in your revised submission. If you have any further questions about
your submission, please do not hesitate to contact us. To submit your revised manuscript please go to
hitps:/irp.tandfonline. com/submissionflow?submissionl d=227660374 4step=1 and log in. You will see an option to
ravise alongside your submission record.

Best wishes,
Cogent Business & Management - Editorial Office

In compliance with data protection regulations, you may request that we remove your personal registration details
at any time. (Use the following URL: hitps:/iwww.editorialmanager.com/COGENTBUSINESS/ogin.asp?asr).
Please contact the publication office If you have any questions.

Best Regards,

Ardi Gunardi

Assistant Professor

Mobile/WhatsApp: 081224224081

Scopus ID: 57191667735

ardigunardi@unpas .ac.id | ardigunardi.iki@gmail.com
Faculty of Economics and Business, Universitas Pasundan
Jalan Tamansari 6-8, Bandung, 40116, Indonesia

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Oct 5, 2022 at 6:28 AM
To: Cogent Business and Management <OABM-peerreview@|oumnals tandf.co.uk>

Thank you for the update.

{Ouoted text hidden]
ardl gunardi <ardigunardi@unpas.ac.id> Tue, Oct 18, 2022 at 2:47 PM

To: OABM-peerreview@journals tandf.co.uk
Dear Editor,
1 hope this email finds you well,
May I know, if is there any news about my manuscript being accepted or rejected?
Thank you very much,

1Quoted taxt hiddan



OABM-peerreview@journals tandf.co.uk <OABM-pesrreview@journals.tandf.co.uk> Wed, Oct 19, 2022 at 7:56 AM
To: ardigunardi@unpas.ac.id

Dear Ardi Gunardi,

Thank you for your email.

Currently, your manuscript is with the editor. As soon as a decision is rendered, you will be notified immediately.

Rest assured that the editor is aware of the status of your submission and is giving the proper attention it needs.

Should you require further assistance, please do not hesitale to contact me.

Best regards,
{Quotea taxt hidden]

{Quoted taxt hidden]

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Oct 19, 2022 at 8:09 AM
To: Cogent Business and Management <OABM-peerreview@journals tandf.co.uk>

Thank you very much. Bacause we have funding from university
{Quoted taxt hiddan)

ardi gunardi <ardigunardi@unpas.ac.id> Tue, Oct 25, 2022 at 9:54 PM
To: Cogent Business and Management <OABM-peerreview(@journals tandf.co.uk>

Dear Editor,

| hape this email finds you well

May | know the update of my manuscript?
Thank you very much.

1Quoled st hidden]

OABM-peerreview@journals tandf.co.uk <OABM-peerreview@journals.tandf.co.uk> Wed, Oct 26, 2022 at sj\s.g

To: ardigunardi@unpas.ac.id

Dear Ardi Gunardi,
Thank you for your email.

| can confirm that your revised paper (COGENTBUSINESS-2022-1091R1) has been assigned to the editor for their
evaluation.

They may choose {o assess this and submit a decision without sending this back to the reviewers, or they may wish
to send this back out to review.

1Quoted taxt hidden]

FQuoted sext hiddeni

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Oct 26, 2022 at 5:53 AM
To: Cogent Business and Management <OABM-peerreview@]ournals tandf.co.uk>

Thank you for the update.

1Quatag et hiddan]



M ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail

227660374 (Cogent Business & Management) A revise decision has been made on
your submission

1 message

Cogent Business and Management <em@editorialmanager.com> Mon, Oct 31, 2022 at 11:04 AM

Reply-To: Cogent Business and Management <oabm-peerreview@joumnals.tandf.co.uk>
To: Ardl Gunardi <ardigunardi@unpas.ac.id>

Ref: COGENTBUSINESS-2022-1091R1

227660374

Factors affecting on eco-friendly purchase intention: Subjective norms and ecological consclousness as moderators
Cogent Business & Management

Dear Gunard|,

Your manuscript entitied “Factors affecting on eco-friendly purchase intention: Subjective norms and ecological
consciousness as moderators®, which you submitted to Cogent Business & Management, has now been reviewed.

The reviews, included at the bottom of the letter, indicate that your manuscript could be suitable for publication
following revision. We hope that you will consider these suggestions, and revise your manuscript.

Please submit your revision by Nov 30, 2022, If you need additional time then please contact the Editorial Office.

To submit your revised manuscript please go to https://rp.cogentoa.com/dashboard) and log in. You will see an option
to Revise alongside your submission record,

If you are unsure how to submit your revision, please contact us on OABM-pearaview@journals.tandf.co.uk
You also have the option of Including the following with your revised submission:

* public interest statement - a description of your paper of NO MORE THAN 150 words suitable for a non-specialist
reader, highlighting/explaining anything which will be of interest to the general public

* about the author - a short summary of NO MORE THAN 150 WORDS, detailing either your awn or your group's key
research activities, including a note on how the research reported in this paper relates to wider projects or issues.

* photo of the author(s), Including detalls of who is in the photograph - please nole that we can only publish one photo

If you require advice on language editing for your manuscript or assistance with arranging translation, please do
consider using the Taylor & Francis Editing Services (www.tandfeditingservices.com).

Please ensure that you clearly highlight changes made to your manuscript, as well as submitting a thorough response
to reviewers.

We look forward to receiving your revised article.
Best wishes,

Len Tiu Wright, BA{Hons), MSc, PhD
Editor-in-Chief

Cogent Business & Management

Comments from the Editors and Reviewers:

Unfortunately, the revisions have been very minor and do not address the sampling background Issues,
Improvements for English writing regarding proofreading etc. English grammar and punctuation needs improving.
Please ensure all comments from the reviewers are done, incorporated and shown.




In compliance with data protection regulations, you may request that we remove your personal registration details at
any time. (Use the following URL: hitps://www.editarialmanager.com/cogentbusinessiogin. asp?a=r). Please contact
the publication office if you have any questions.



M ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

Revised submission received for Cogent Business & Management (Submission
ID: 227660374.R2)
1 message

rpsupport@tandf.co.uk <rpsupport@tandf.co.uk> Thu, Nov 3, 2022 at 10:14 PM

To: ardigunardi@unpas.ac.id
Taylor & Francis
Taylor & Francis Group

Dear Ardi Gunardi,

Thank you for submitting your revised manuscript.

Submission ID 227660374

Factors affecting eco-friendly purchase intention: Subjective
norms and ecological consciousness as moderators

Journal Cogent Business & Management

Manuscript Title

You can check the progress of your submission, and make any requested revisions, on the
Author Partal.

Thank you for submitting your work to cur journal.
If you have any queries, please get in touch with OABM-peerreview@journals.tandf.co.uk.

Kind Regards,
Cogent Business & Management Editorial Office

Taylor & Francis is a ading name of Informa UK Limited, registered in England under no. 1072854,
Registered office: 5 Howick Place, Landon. SW1P W,



hﬁ ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

227660374 (Cogent Business & Management) Your submission has been
accepted

1 message

Cogent Business and Management <em@editorialmanager.com> Sat, Nov 12, 2022 at 1:34 AM

Reply-To: Cogent Business and Management <oabm-peerreview@]oumnals.tandf.co.uk>
To: Ardl Gunardi <ardigunardi@unpas.ac.id>

Ref: COGENTBUSINESS-2022-1091R2

227660374

Factors affecting eco-friendly purchase intention: Subjective norms and ecological consclousness as moderators
Cogent Business & Management

Dear Ardi Gunardi,

| am pleased to tell you that your work was accepted for publication in Cogent Business & Management on Nov 11,
2022.

Pleasa note: only minor, or typographical changes can be introduced during typesetting and proofing of your
manuscript. Major changes to your manuscript will not be permitted.

For your Information, comments from the Editor and Reviewers can be found below if avallable, and you will have an
opportunity to make minor changes at proof stage.

Your article will be published under the Creative Commons Attribution license (CC-BY 4.0), ensuring that your work
will be freely accessible by all. Your article will also be shareable and adaptable by anyone as long as the user glves
appropriate credit, provides a link to the license, and indicates if changes were made.

Once the version of record (VoR) of your article has been published in Cogent Business & Management, please feel
free to deposit a copy in your institutional repository.

Thank you for submitting your work to this journal, and we hope that you will consider us for your future submissions.
Best wishes

Len Tiu Wright, BA(Hons), MSc, PhD

Editor-in-Chief

Cogent Business & Management

Comments from the Editors and Reviewers:

In compliance with data protection regulations, you may request that we remove your personal registration details at
any time. (Use the following URL: https://www.editorialmanager.com/cogentbusinessiogin.asp?a=r). Please contact
the publication office if you have any quastions.



M ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

Welcome to Taylor & Francis Production: Cogent Business & Management
2148334
1 message

Mon, Nov 14, 2022 at 11:43

OABM-production@journals tandf.co.uk <cats@taylorandfrancis.com> AM

Reply-To: OABM-production@journals.tandf.co.uk
To: ardigunardi@unpas.ac.id

Any copyrighted material reproduced in your paper musl include an accompanying atiribution. Briaf extracts of third-
party material may be cleared for use under the fair use / fair dealing policy, and don't require full copyright clearance
from the Rightsholder. For further information and to access a template form for requesting permission, please see
hitps:/fauthorservices taylorandfrancis com/using-third-party-materiak-in-your-article/. Please keep copies of all
correspondance.

Article: Factors affecting eco-friendly purchase intention: Subjective norms and ecological consciousness as
moderators

Journal; Cogent Business & Management OABM

Article |D: OABM 2148334

Dear Ardi Gunardi,

We are delighted that you have chosen to publish your article in Cogent Business & Management. | will be your

Production Editor and will work with you to oversee the production of your article through to publication. My contact
details are given at the end of this emad.

« Please log in to CATS to complete your Author Publishing Agreement. Your user name and password are given
below, If you have any questions on the process of completing your agreement, please contact me.

Proofs will be ready for you to check in approximately working days and we would like you to return your corrections
within ${fromProofs.duration} days. Please let me know if there will be any difficulty in meeting this schedule.

We will be sending proofs to you through our online proofing system. You will receive natification when your proofs
are available and the link to access them from the email address: Iproof@integra.co.in.

* You can check the status of your paper online through the CATS system at; https.//cats Informa.com/PTS/In?ut=
B04470D84BAB143558EAA1097885C566C

* Your User Name Is: GUNARDA
« Your Password is: Guna3443_# (You will be required to change this first time you log in)

* The DOI of your paper is: 10.1080/23311975.2022.2148334. Once your article has published online, it will be
available at the following permanent link: https://doi.org/10.1080v233110875.2022.2148334 .

Yours sincerely,
Irish Banu Ashrafali
Email:OABM-production@journals.tandf.co.uk



hﬁ ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail

Re: Production Schedule question: OABM 2148334 #Trackingld: 13415222

4 messages

OABM-production@journals tandf.co.uk <OABM-production@journals tandf.co.uk> Wed, Nov 16, 2022 at 8:36 PM
To: ardigunardi@unpas.ac.id
Cc: ardigunardi@unpas.ac.id
Dear Ardi,
Thank you for checking with me.
According to our record you may get the proof link before this week end.
Please do not hesltate to contact me If you have any further queries.
Best regards,
Irish Banu Ashrafali
Production Editor
Cogent Business and Management

From:cats@taylorandfrancis.com

Sent:16-11-2022 06:34

Toirish .banu@integra.co.in

Cc:ardigunardi@unpas.ac.id

Subject:Re: Production Schedule question: OABM 2148334

The following message was sent to you by an author via CATS:

Journal: OABM
Manuscript 1D:2148334
Ttle:Factors affecting eco-friendly purchase intention: Subjective norms and ecological consciousness as moderators

Author | From: Ardi Gunard|
E-mail: ardigunardig@@unpas .ac.id

Dear Production Editor,

| hope this message finds you well.

May | know the production schedule of my paper?
Thank you in advance.

ardl gunardi <ardigunardi@unpas.ac.id> Wed, Nov 16, 2022 at 8:45 PM
To: OABM-production@joumnals. tandf.co.uk

Great, Thank you for the update and your help. | hope you have a successful career and life
[Cuoted st hidden]

OABM-production@journals tandf.co.uk <OABM-production@journals tandf.co.uk> Wed, Nov 16, 2022 at 8:50 PM
To: ardigunardi@unpas.ac.id

Thanks a lot' =

Best regards,



Irish Banu Ashrafali
Production Editor
Cogent Business and Management

{Duoted taxt hidden]

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Nov 16, 2022 at 9:07 PM
To: OABM-production@joumnals. tandf.co.uk

My pleasure
Quoled st hidden]



hﬁ ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail

Your article proofs for review (Manuscript ID: OABM A 2148334)

2 messages

lauthorsupport@integra.co.in <iauthorsupport@integra.co.in> Thu, Nov 17, 2022 at 10:53 AM
To: ardigunardi@unpas.ac.id
Cc: OABM-production@journals.tandf .co.uk

Manuscript Title: OABM - (Factors affecting eco-friendly purchase intention: Subjective norms and ecological
consciousness as moderators)

Manuscript DOI: 10,1080/23311975.2022.2148334

Journal: OABM-Cogent Business & Management

Dear Ardi Gunardi,

| am pleased to inform you that your proofs are now available for review using the Taylor & Francls
online proofing system: Click here

Please submit your corrections by 21 November 2022, to avoid delay to publication.

Corrections must be limited to answers to the Author Queries, typographical and essential corrections
only.

After we have received your corrections and Author Publishing Agreement, your article will be corrected
and published online following a thorough quality check.

The DOI of your paper is 10.1080/23311975.2022.2148334. Once your article has published online, it
will be available at the following permanent link: hitp://dx.doi.org/10.1080/23311975.2022.2148334.

If you have any questions, please contact me using the details below and | will be pleased to assist.
Thank you,
Irish Banu Ashrafali

On behalf of the OABM production team
Taylor and Francis
4 Park Square, Milton Park, Abingdon, Oxfordshire, OX14 4RN, United Kingdom

Email: OABM-production@journals.tandf.co.uk

“In sccordance with the requirement of any applicable Data Profection Laws, "By including ary personal data in your responsa Lo thes email, you
are freely consenting to this being used and stored by the company for the purpose of service delvery. This email and any accompanying
attachments is for the sole use of the intended raciplent(s) and may contaln confidential and peivilaged Information. Any unauthor@ed reviaw,
use, daclosure, distribuBon, of copying is striclly peohibited. If you are not the intendad racipient of this communication of recaived the emad by
mistake, please notfy the sender and d y &l copies. Integra Saft Services Put Lid. resarves the righ, subject to applicable local law, to
manitor and review the content of any electronkc massage or Information sent to or from its company allotted employee emall address/ID
without informing the sender or recipient of the messsge.”

ardi gunardi <ardigunardi@unpas.ac.id> Thu, Nov 17, 2022 at 12:13 PM
To: iauthorsupport@integra.co.in
Cc: OABM-production@journals.tandf.co.uk



Dear Production Editor,

Thank you very much, I will do it
{Quoted taxt hidden)

Best Regards,

Ardi Gunardi

Assistant Professor

Mobile/WhatsApp: 081224224081

Scopus ID: 57191667735

ardigunardi@@unpas ac.ld | ardigunardl. ld@gmail.com
Faculty of Economics and Business, Universitas Pasundan
Jalan Tamansari 6-8, Bandung, 40116, Indonesia



hﬁ ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail
Author corrections submitted for Manuscript ID: OABM A 2148334
1 message
lauthorsupport@integra.co.in <iauthorsupport@integra.co.in> Thu, Nov 17, 2022 at 1:11 PM

To: ardigunardi@unpas.ac.id
Cec: inish.banu@integra.co.in

Manuscript Title: OABM - (Factors affecting eco-friendly purchase intention: Subjective norms and
ecological consciousness as moderators)

Manuscript DOI: 10,1080/23311975.2022.2148334

Journal: OABM-Cogent Business & Management

Date proof corrections submitted: 17 November 2022
Dear Ardi Gunardi,

This email confirms that you have submitted corrections to your proofs via the Taylor & Francis online
proofing system. Your record of corrections are now available using the Taylor & Francis online proofing
system.

Click here

If any of this information is incorrect, please contact the Production Editor: Irish Banu Ashrafali
Email: OABM-production@journals.tandf.co.uk

Thank you.

Yours sincerely,

Taylor & Francis Online Proofing Team

“In rdanca with the requi of any applicable Data Protection Laws, “By including any personal dats in your responsa to this email, you
are freely consenting to this being used and stored by the company for the purpese of service delvery. This email and any accompanying
attachments s for the sole use of the Intanded reciplent(s) and may conaln confidential and peivilaged information. Any unauthorzed review,
uge, Geclosure, distrbuion, or copying is strictly prohibiled. i you are not the intended recipient of this communication o recaived the amal by
mistake, please nofify the sander and destray all copies. Integra Saftware Services Pvt Lid, resarves the right, subject to applicable local law, to
monitor and review the content of any electronkc message or Information sent to or from its pany allotted employee emall address/|D
without informing the sender or recipient of the message.”




M ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail
Cogent OA author update: access to your article published in an issue of Cogent
Business & Management
1 message
Taylor & Francis <noreply@tandfonline.com> Sat, Nov 19, 2022 at 10:31 PM

Reply-To: support@tandfonline.com
To: ardigunardi@unpas.ac.id

=

Taylors 5 -
Francis ) 24
Online \

& Francls Group content

Thie onling platform for Taylor &

Author Services | FAQ | Twitter | Facebook | Linkedin

Dear Ardi Gunardi,

Your Open Accass article, Factors affecting eco-friendly purchase intention: subjective norms and
ecological consciousness as moderators, published in Cogent Business & Management, Volume 8 |ssue
1, Is now avallable to access via tandfonline com.



Share your article now

You'll hopefully want to share your article with friends or colleagues ﬁ.‘ cogent
{and then check its downloads, citations and Altmetric data on business &
Authored Works, our dedicated center for all Cogent OA published management

authors). Publishing Open Access means your article can be read
by anyone, anywhere, and we want to work with you to ensure it
reaches as wide (and as appropriate) an audience as possible.

vl fl=]in

Author feedback tells us that something as simple as posting about
your article’s publication on social media is a highly effective way of
highlighting your research. Find out more about how you can work

with us to promote your work. Cogent OA

Not sure how to access your Authored Works?

If you haven't yet registered, you can do so using
ardigunardi@unpas.ac.id (this is the email you used whilst your
manuscript was going through production).

Once you've completed the quick registration you'll be sent an
email asking you to confirm. Click on the verification link and you
can then login (using the above email address) whenever you want
to by going to Taylor & Francis Online. Once you have logged in,
click on “Your Account” at the top of the page 1o see the latest
updates on your article.

If you have any problems accessing your Taylor & Francis Online
account please contact us. Thank you for publishing Open Access
with us.

Kind regards,

Stawart Gardiner
Global Production Director, Joumnals
Taylor & Francis Group

Interested in insights, tips, and updates for Taylor & Francis
authors? Be part of our researcher community on:

Twitter

Facebook

Linkedin

Taylor & Francis Author Services

Please do not reply to this emait. To ensure that you recerve your alerts and information from Taylor & Francis
Online, please add "slerts@tandfonline.com” and “info@tandfonline.com” to your safe sendars list

Taylor & Francis, an Informa business.
Talor & Francis I8 a trading name of Informa UK Limitad, registered In England under no. 1072954, Ragisterad office: §
Howick Place. London. SW1P 1WG,



PROSES REVIEW
Penulls: Dikdik Harjadi & Ardi Gunardi

Judul Awal: Influence of altruistic. egoistic values and perceived consumer effectiveness on
eco-friendly purchase intention: Subjective norms and ecological consciousness as
moderators

Judul Akhir Setelah Proses Revisi: Factors affecting eco-friendly purchase intention:
Subjective norms and ecological consciousness as moderators

Jurnal: Cogent Business & Management

Volume Jurnal: 9

Nomor/Issue Jurnal: |

Tahun Terbit Jurnal: 2022

Halaman: 2148334

Online ISSN: 233[-1975

Penerbit: Cogent OA — Taylor & Francis

DOL: https://dor.org/10.1080/23311975.2022 2148334

Alamat Web Jumal: hitps://www tandfonline.com/toc/oabm20/9/| Pnav=tocList
URL Dokumen: https://www.tandfonline.com/dov'full/10. 108023311975 2027 7| 48334
URL Peer Review: terlampir dalam dokumen

URL Dokumen Cek Similarity: terlampir dalam dokumen

URL Dokumen Bukti Korespondensi: terlampir dalam dokumen

URL Index Jurnal di Scopus (Q2): hitps://www.scopus.conysourceid/2 | [00855822

URL Index Jurnal di Scimago Joumal & Country Rank (Q2):
https://www scimagojr.com/journalsearch.php?a=21 100855822 &tip=sid

Cogent Business and
Management

Business and
International
Management

Beest quartile

SjR 2021
vy |

pOwWRred by SCIMagoje Cor



M ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

Your revision is due
4 messages

Cogent Business and Management <em@editorialmanager.com=> Tue, Sep 27, 2022 at 11:21 AM
Reply-To: Cogent Business and Management <oabm-peerreview@joumnals. tandf.co.uk>
To: Ardi Gunardi <ardigunardi@unpas.ac.id>

Ref: COGENTBUSINESS-2022-1091

227660374

Influence of altruistic, egoistic values and percelved consumer effectiveness on eco-friendly purchase intention:
Subjective norms and ecological consciousness as moderalors

Cogent Business & Management

Dear Ardi Gunards,
Following our recent reminders, this email is to inform you that your revision Is due today.

Fallure to resubmit by Sep 27, 2022 will result In your paper being removed from our system. Once the paper is
removed, you will no longer be able to continue with your revision.

As we have not yet recelved your revised submission, we would like to remind you that we are here to help you,
should you need any supporl. Please contact us at OABM-peerreview@journals tandf.co.uk for assistance with your
revised submission.

Alternatively, if you have decided not to continue with your revision, and would prefer to submit your manuscript
alsewhere, please let us know by emailing OABM-pearaview@journals.tandf.co.uk.

Please ensure you include the following elements in your revised submission/Please check the attachment for
information on what you will need to include in your revised submission. If you have any further questions about your
submission, please do not hesitate to contact us. To submit your revised manuscript please go to
hitps//rp.tandfonline .com/submission/flow?submission|d=227660374 &step=1 and log in. You will see an option to
revise alongside your submission record.

Best wishes,
Cogent Business & Management - Editorial Office

In compliance with data protection regulations, you may request that we remove your personal registration details at
any time. (Use the following URL: hitps//www.editorialmanager.com/COGENTBUSINESS/login.asp?a=r). Please
contact the publication office if you have any questions.

ardi gunardi <ardigunardi@unpas.ac.id> Tue, Sep 27, 2022 at 12:28 PM
To: Cogent Business and Management <cabm-peerreview@journals.tandf.co.uk>

Dear editor,

May | have extended time for revision?
Thank you
1Quoted boxt hidden)

Eestkesalﬂs,

Ardi Gunardi

Assistant Professor

Mobile/WhatsApp: 081224224081

Scopus ID; 57191667735

ardigunardi@unpas ac.id | ardigunardi id@gmall.com
Faculty of Economics and Business, Universitas Pasundan
Jalan Tamansari 6-8, Bandung, 40116, Indonesia



ardi gunardi <ardigunardi@unpas.ac.id> Tue, Sep 27, 2022 at 6:38 PM
To: Cogent Business and Management <oabm-peerreview@journals.tandf.co.uk>

Dear Editor,
I have sent the revised version. Thank you very much

10uetad st hiddenj
fQuoted saxt hidden]

ardl gunardi <ardigunardi@unpas.ac.id> Tue, Oct 4, 2022 at 11:00 PM
To: Cogent Business and Management <cabm-peerreview@journals.tandf.co.uk>

Dear Editor,
Is there any news about my article?
1 hope our manuscript meets all the requirements of Cogent Business and Management and we will be happy to

respond for further changes if any. We eagerly await your response on the same.
Thank you very much, have a great day and take care,

On Tue, Sep 27, 2022 at 11:23 AM Cogent Business and Management <em{@aditorialmanager.com> wrote:
{Quated taxt hidden)

10uoled text hiddan)



Ref: COGENTBUSINESS-2022-1091

227660374

Influence of altruistic, egoistic values and perceived consumer effectiveness on eco-
friendly purchase intention: Subjective norms and ecological consciousness as
moderators

Cogent Business & Management

Many thanks for smanging for reviewing the manuscnpt. We appreciate the time and effort to review. The
comments are extremely helpful for us to revise this paper. Please deliver our sincere thanks to the reviewers for
their valuable time to review the paper extensively and suggesting the necessary comections.

We have consadered all the suggestions given by the reviewers and the editor. The changes have been indicated in
the revision note attached for your reference. Hope this will meet the cnteria and the puper be conssdered for
publication,

Thanks once again,

Yours Sincercly

Ardh Gunarch

Comesponding author,

Response to Reviewer 1 Comments

Point L. Title of the paper is very long. try to reduce it.

Response |-

As per your suggestion, we had changed utle

Factors affecting on cco-friendly purchase intention: Subjective norms and ccological consciousness
as moderators

Point 2, The authors use the word We number of times which is normally avoided in research
papers, Do make the sentences more academically oriented.

Response 2.
Thank you very much suggestion, as per your suggestion we had changed it

Polnt 3, Introduction is good but author needs to rewrite it to create some interest. Where is the
contribution expressed firmly?

Response 3.
As per your suggestion, we added information m the introduction section. Page no:3

Point 4, Last paragraph of the introduction part is highly disorganized, you will need to rewrite
this carefully.

Response 4.
Thank you very much for your suggestion and we changed it accordingly. Page no: 3

Point 5. Why have you used data of 87 participants for pilot study as usually a pilot study is
conducted with less than 50 participants,

Response 5.

Thank you very much for your suggestion and we did pilot study on 51 study sample to check the
rehability and validity of the questionnaire.



Point 6. Information about the respondents is missing. How did you tap the respondents for
cooperation? So how and where did the study take place?

Thank you very much for your suggestion und we collected sample from the Indonesia. because
Indonesia market s the emerging market for green/sustamable products. To collect the data, we went
exclusively visit the green/eco-friendly retail shops from the top cities of the Indonesia.

Point 7. Practical and theoretical implications should be mentioned separately.

Response 7.

Thank you very much for your suggestion and we changed scection 7 into two sub section namely 7.1
1s theoretical implication and 7.2 is the managerial implication. We added information in the 7.1
theoretical implications. Page 16

Response to Reviewer 2 Comments

Point 1. Improve the title.

Response 1.

As per your suggestion, we had changed title

Factors affecting on ecco-friendly purchase mtention: Subjective norms und ecological consciousness
as moderators

Point 2. The sampling procedure and sample backgrounds need clarification.

Response 2.

Thank you for recommendation: the study sample recruited employing snow ball sampling method.
We used » structural questionnaire to collect the primary data with the help of survey method. We
used some the screening questions to sclect the appropriate sample for the rescarch study. Over 650
questionnaires were sent for data collection. However. only 491 (75.5 percent) were included in the
final analysis. Page no: | 1.

Point 3, Suggest include a new section 'Managerial implications' before the Conclusions section
to discuss practical benefits to be taken as a result of what your rescarches have found.
Respansc 3.

Thank you very much for your suggestion and we changed scction 7 into two sub section namely 7.1
is theoretical implication and 7.2 is the managerial implication. We added information in the 7.1
theoretical implications. Page 16

Point 4. Update references and ensure journal style.

Response 4.
Thank you very much for your suggestion and we changed it accordingly.

Point 5. Proofread throughout for the manuscript.

Response 5.
Thank you very much suggestion, as per your suggestion we had changed it



M ardi gunardi <ardigunardi@unpas.ac.id>

PAS-mail

Revised submission received for Cogent Business & Management (Submission
ID: 227660374.R1)
1 message

rpsupport@tandf.co.uk <rpsupport@tandf.co.uk> Tue, Sep 27, 2022 at 6:37 PM

To: ardigunardi@unpas.ac.id
Taylor & Francis
Taylor & Francis Group

Dear Ardi Gunardi,

Thank you for submitting your revised manuscript.

Submission ID 227660374

Factors affecting on eco-riendly purchase intention: Subjective
norms and ecological consciousness as moderators

Journal Cogent Business & Management

Manuscript Title

You can check the progress of your submission, and make any requested revisions, on the
Author Partal.

Thank you for submitting your work to cur journal.
If you have any queries, please get in touch with OABM-peerreview@journals.tandf.co.uk.

Kind Regards,
Cogent Business & Management Editorial Office

Taylor & Francis is a ading name of Informa UK Limited, registered in England under no. 1072854,
Registered office: 5 Howick Place, Landon. SW1P W,



M ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail

Re: Re: Your revision is due #Trackingld:13040598

B8 messages

OABM-peerreview@journals tandf.co.uk <OABM-peereview@journals.tandf.co.uk> Wed, Oct 5, 2022 at 4:36 AM
To: ardigunardi@unpas.ac.id

Dear Ardl Gunardi,

Thank you for your email.

| can confirm that your revised paper COGENTBUSINESS-2022-1091R1 has been assigned to the editor for their
avaluation.

They may choose o assess this and submit a decision withoul sending this back to the reviewer, or they may wish to
send this back out to review.

We will get a decision to you as soon as possible.

Best regards,

Charlie Flores - Journal Editorial Office

Taylor & Francis Group

Web: www.tandfonline.com

Taylor & Francis is a trading name of Informa UK Limited, registered In England under no. 1072954
Journal Editorial Office

Taylor and Francis

I

Cogent Business and Management

From:ardigunardi@unpas.ac.id
Sent:05-10-2022 12:00
To:Charlle. Flores@straive.com

Cec:
Subject:Re: Re: Your revision is due

Dear Editor,

Is there any news about my article?

I hope our manuscript meets all the requirements of Cogent Business and Management and we will be happy to
respond for further changes if any. We eagerly await your response on the same.

Thank you very much, have a great day and take care.



On Tue, Sep 27, 2022 at 11:23 AM Cogent Business and Management <em@editorialmanager.com> wrote:
Ref: COGENTBUSINESS-2022-1091
227660374
Influence of altruistic, egoistic values and perceived consumer effectiveness on eco-friendly purchase intention:
Subjective norms and ecological consciousness as moderators
Cogent Business & Management

Dear Ardi Gunardi,
Following our recent reminders, this emall Is to inform you that your revision Is due today.

Failure to resubmit by Sep 27, 2022 will result in your paper being removed from our system. Once the paper is
removed, you will no longer be able to continue with your revision.

As we have not yel recaived your revised submission, we would like to remind you that we are here 1o halp you,
should you need any support. Please contact us at CABM-peerreviewi@joumnals.tandf.co.uk for assistance with
your revised submission.

Alternatively, if you have decided not to continue with your revision, and would prefer to submit your manuscript
elsewhere, please let us know by emailing OABM-peereview@joumals.tandf.co.uk.

Please ensure you include the following elements in your revised submission/Please check the attachment for
information on what you will need to include in your revised submission. If you have any further questions about
your submission, please do not hesitate to contact us. To submit your revised manuscript please go to
hitps:/irp.tandfonline. com/submissionflow?submissionl d=227660374 4step=1 and log in. You will see an option to
ravise alongside your submission record.

Best wishes,
Cogent Business & Management - Editorial Office

In compliance with data protection regulations, you may request that we remove your personal registration details
at any time. (Use the following URL: hitps:/iwww.editorialmanager.com/COGENTBUSINESS/ogin.asp?asr).
Please contact the publication office If you have any questions.

Best Regards,

Ardi Gunardi

Assistant Professor

Mobile/WhatsApp: 081224224081

Scopus ID: 57191667735

ardigunardi@unpas .ac.id | ardigunardi.iki@gmail.com
Faculty of Economics and Business, Universitas Pasundan
Jalan Tamansari 6-8, Bandung, 40116, Indonesia

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Oct 5, 2022 at 6:28 AM
To: Cogent Business and Management <OABM-peerreview@|oumnals tandf.co.uk>

Thank you for the update.

{Ouoted text hidden]
ardl gunardi <ardigunardi@unpas.ac.id> Tue, Oct 18, 2022 at 2:47 PM

To: OABM-peerreview@journals tandf.co.uk
Dear Editor,
1 hope this email finds you well,
May I know, if is there any news about my manuscript being accepted or rejected?
Thank you very much,

1Quoted taxt hiddan



OABM-peerreview@journals tandf.co.uk <OABM-pesrreview@journals.tandf.co.uk> Wed, Oct 19, 2022 at 7:56 AM
To: ardigunardi@unpas.ac.id

Dear Ardi Gunardi,

Thank you for your email.

Currently, your manuscript is with the editor. As soon as a decision is rendered, you will be notified immediately.

Rest assured that the editor is aware of the status of your submission and is giving the proper attention it needs.

Should you require further assistance, please do not hesitale to contact me.

Best regards,
{Quotea taxt hidden]

{Quoted taxt hidden]

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Oct 19, 2022 at 8:09 AM
To: Cogent Business and Management <OABM-peerreview@journals tandf.co.uk>

Thank you very much. Bacause we have funding from university
{Quoted taxt hiddan)

ardi gunardi <ardigunardi@unpas.ac.id> Tue, Oct 25, 2022 at 9:54 PM
To: Cogent Business and Management <OABM-peerreview(@journals tandf.co.uk>

Dear Editor,

| hape this email finds you well

May | know the update of my manuscript?
Thank you very much.

1Quoled st hidden]

OABM-peerreview@journals tandf.co.uk <OABM-peerreview@journals.tandf.co.uk> Wed, Oct 26, 2022 at sj\s.g

To: ardigunardi@unpas.ac.id

Dear Ardi Gunardi,
Thank you for your email.

| can confirm that your revised paper (COGENTBUSINESS-2022-1091R1) has been assigned to the editor for their
evaluation.

They may choose {o assess this and submit a decision without sending this back to the reviewers, or they may wish
to send this back out to review.

1Quoted taxt hidden]

FQuoted sext hiddeni

ardi gunardi <ardigunardi@unpas.ac.id> Wed, Oct 26, 2022 at 5:53 AM
To: Cogent Business and Management <OABM-peerreview@]ournals tandf.co.uk>

Thank you for the update.

1Quatag et hiddan]



M ardi gunardi <ardigunardi@unpas .ac.id>

PAS-mail

227660374 (Cogent Business & Management) A revise decision has been made on
your submission

1 message

Cogent Business and Management <em@editorialmanager.com> Mon, Oct 31, 2022 at 11:04 AM

Reply-To: Cogent Business and Management <oabm-peerreview@joumnals.tandf.co.uk>
To: Ardl Gunardi <ardigunardi@unpas.ac.id>

Ref: COGENTBUSINESS-2022-1091R1

227660374

Factors affecting on eco-friendly purchase intention: Subjective norms and ecological consclousness as moderators
Cogent Business & Management

Dear Gunard|,

Your manuscript entitied “Factors affecting on eco-friendly purchase intention: Subjective norms and ecological
consciousness as moderators®, which you submitted to Cogent Business & Management, has now been reviewed.

The reviews, included at the bottom of the letter, indicate that your manuscript could be suitable for publication
following revision. We hope that you will consider these suggestions, and revise your manuscript.

Please submit your revision by Nov 30, 2022, If you need additional time then please contact the Editorial Office.

To submit your revised manuscript please go to https://rp.cogentoa.com/dashboard) and log in. You will see an option
to Revise alongside your submission record,

If you are unsure how to submit your revision, please contact us on OABM-pearaview@journals.tandf.co.uk
You also have the option of Including the following with your revised submission:

* public interest statement - a description of your paper of NO MORE THAN 150 words suitable for a non-specialist
reader, highlighting/explaining anything which will be of interest to the general public

* about the author - a short summary of NO MORE THAN 150 WORDS, detailing either your awn or your group's key
research activities, including a note on how the research reported in this paper relates to wider projects or issues.

* photo of the author(s), Including detalls of who is in the photograph - please nole that we can only publish one photo

If you require advice on language editing for your manuscript or assistance with arranging translation, please do
consider using the Taylor & Francis Editing Services (www.tandfeditingservices.com).

Please ensure that you clearly highlight changes made to your manuscript, as well as submitting a thorough response
to reviewers.

We look forward to receiving your revised article.
Best wishes,

Len Tiu Wright, BA{Hons), MSc, PhD
Editor-in-Chief

Cogent Business & Management

Comments from the Editors and Reviewers:

Unfortunately, the revisions have been very minor and do not address the sampling background Issues,
Improvements for English writing regarding proofreading etc. English grammar and punctuation needs improving.
Please ensure all comments from the reviewers are done, incorporated and shown.
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The reviews, Included at the bottom of the letter, indicate that your manuscript could be suitable for publication
following revision. We hope that you will consider these suggestions, and revise your manuscript.

Please submit your revision by Sep 27, 2022, if you need additional time then please contact the Editonial Office.

To submit your revised manuscript please go to htlps://ip.cogentoa.com/dashboard/ and log in. You will see an option
to Revise alongside your submission record.

If you are unsure how to submit your revision, please contact us on OABM-peerreview@journals.tandf.co.uk
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