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Abstract—The fast development of technology and
information has a significant impact on all activities of human
life. The industrial era 4.0 that is now happening, has
fundamentally changed the way of thinking and activities and has
a great influence on the world of education. The development of
this era is characterized by the use of information and
communication technology in all aspects of life, including in the
learning process. Classrooms as a place to change, improve, and
prepare students skills to compete in the community of industrial
revolution 4.0 era. Therefore creative thinking, critical thinking
and communication skills and the ability to use interactive and
innovative media are important competencies in entering human
life in this century. To achieve learning success and be able to
compete in a global community, students must become experts
and possess skills as communicators, creators, critical thinkers,
and collaborators. One solution to overcome this problem is to
use online learning media in online business learning at
Vocational Schools. The purpose of this study is to find out the
effectiveness of online learning media in online business learning
in vocational schools, especially in improving the creativity of
students. The method used in this study is the Experiment
method using Factorial 2x2 design. The subjects in this study
were students in class XI at Kuningan State Vocational High
School. The results of the study show the enthusiasm of the
students, this means that online learning media have a good
influence on the learning process and enhance the creativity of
students. Thus it can be concluded that online learning media are
effective in improving students creative thinking skills. In
addition, the results of the study also conclude that there are
interactions between online learning media and online business
interests towards students creative thinking abilities.

Keywords—online media; interest in doing business; creative
thinking ability

I. INTRODUCTION

The rapid development of technology and information now
has a significant impact on all activities of human life. The
industrial era 4.0 that is now happening, has fundamentally
changed the way of thinking and activity and has a great
influence on the world of education. The development of this
era is characterized by the use of information and
communication technology in all aspects of life, including in
the learning process. Classroom as a place to change, improve,
and prepare students' skills to compete in the community of
industrial revolution 4.0 Era. Therefore, creative thinking
skills, critical thinking and communication skills and the ability

to use interactive and innovative media are important
competencies in entering human life in this century. To achieve
successful learning and be able to compete in a global
community, students must become experts and have skills as
communicators, creators, critical thinkers, and collaborators.
[1-6].

Based on the results of the pre-study conducted with regard
to creative thinking skills students in one of the Vocational
Schools in Kuningan Regency showed a low level of creative
thinking ability. For more details, the following is a table of
results of the test of creative thinking ability in one of the
Vocational Schools in Kuningan Regency:

TABLE I. PRE-RESEARCH RESULTS OF STUDENTS' CREATIVE THINKING
SKILLS ON ONLINE BUSINESS SUBJECTS

Category Creative Thinking
Frequency (F) Percentage (%)

High 37 34,25
Medium 36 33,34
Low 35 32,41
Total 108 100

(Source: SMKN Cendikia Kuningan)

From the data above, it shows that the level of creative
thinking ability of class XI students at Cendikia Vocational
School in Kuningan Regency shows that creative thinking
skills are still low. Of the 108 students who were given a
creative thinking ability test, only 34.25% of students were
categorized as having high creative thinking skills (above the
score of Minimum Criteria of Mastery Learning). These results
show that the level of students' creative thinking needs to be
improved.

In addition to Creative thinking, what is needed in facing
the challenges of the millennium is the ability of students who
are ready to work in the field. So students need to be trained for
entrepreneurship early on, which can be developed in one of
the online and marketing business subjects. To foster interest in
business by way of doing business online with vocational
students it is also not an easy matter, because the interest in
vocational students is still relatively low, it can be seen from
the results of initial observations made by researchers as
follows:
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TABLE II. PRE-RESEARCH DATA ON STUDENTS' ONLINE BUSINESS
INTERESTS

Qualifications Very
Interested

Interested Less
Interested

Very Less
Interested

Total

Total 5 4 13 12 34
Percentage
(%)

14,71 11,76 38,24 35,29 100

(Source: SMKN Cendekia Kuningan).

From the data above, it is clear that students’ interest in
doing online business is still low. One of the causes of the low
interest in doing online business is the classroom learning
system, especially in learning entrepreneurship and online
business that has been happening so far is still theoretical,
sometimes even conventional in that it does not use technology
(multimedia) in the learning process.

Therefore, one solution that can be done to overcome this
problem is to use online learning media in online business
learning at Vocational Schools. In the learning process in class,
teachers are required to be able to master and be able to use
technology, so that students' creativity and interests can be
developed. This is in line with the results of a study conducted
by Crittenden & Crittenden who reported that in current
learning, students not only master the theory, but also must be
able to apply it [7]. Correspondingly, the results of a study
conducted by Lee, Kozma, & Gümüş, report the results of their
study that learning using social media-based online media is
able to develop students' high-level thinking skills [8-10].

A. Research Questions

 Are there differences in students' creative thinking skills
between a class that uses online learning media with a
class that uses conventional media?

 Are there differences in creative thinking skills between
students with high business interests and students who
have a low interest in doing business?

 Are there interactions between online learning media
and business interests in influencing creative thinking
skills?

B. Research Framework

The rapid use of the internet has a widespread influence not
only in the field of technology, but also in social, political,
economic-cultural aspects, including aspects of education. In
the aspect of education, especially in teaching and learning
activities in schools, the internet through the network (web) or
social media functions as a representative media in delivering
various kinds of information and knowledge to students in the
form of teaching materials, learning resources, or other
information related to learning needs [11,12].

At Vocational High School level, students have been able
to apply various things that have been learned before, although
this still needs guidance from teachers, as well as the use of
smartphones to fulfill learning needs and other needs including
social activities through social media. Social media has now
become a reflection of modern human life [13,14]. Among
adolescents the same age as vocational students, the
advancement of information and communication technology

makes it easy to carry out various activities including learning
entrepreneurship easily through social media, such as
promoting or selling various kinds of products that do not
require large costs.

The following is the framework of the present research:

Fig. 1. Research framework.

C. Hypothesis

 There are differences in students' creative thinking skills
between class that uses online learning media with class
that uses conventional media.

 There are differences in creative thinking skills between
students with high business interests and students who
have a low interest in doing business.

 There is interaction between online learning media and
interest in doing business in influencing students'
creative thinking abilities.

II. RESEARCH METHODOLOGY

In this study the Experiment method was used using
Factorial 2x2 design. The subjects of the study were students of
Online and Marketing Business majors in class XI A and XI B,
Vocational High School Cendikia Kuningan with 33 students
in each class.

III. RESULTS OF RESEARCH

A. The Test Results of Students' Creative Thinking Skills

After conducting research and analysis, the results are as
follows:

TABLE III. SCORE OF STUDENTS' CREATIVE THINKING SKILLS

Description
Experimental Control

Pretest Posttest Gain Pretest Posttest Gain

Average Score 38, 78 83,78 24,22 40,45 74,84 19,54

Based on the table above it is known that the average value
of the experimental class pretest is 38.78 and the average value
of the control class pretest is 40.45 while the average posttest
of the experimental class is 83.78. While the posttest value of
the control class is 74.84. In addition, the results of the study
also showed that there was an increase in students' creative
thinking abilities after treatment, where the average increase in
students' creative thinking skills in the experimental class was
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higher than the average increase in students' creative thinking
skills in the control class.

B. The Test Results of Students' Interest in Doing Business

After conducting research and analysis, the results are as
follows:

TABLE IV. SCORE OF STUDENTS' INTEREST IN DOING BUSINESS

Description
Experimental Control

Frequency Percentage % Frequency Percentage %
High (B1) 23 69,70 20 60,60
Low (B2) 10 30,30 13 39,40
Total 33 100 33 100

Based on the table above it is known the frequency of
students who have high business interests (B1) in the
experimental class as many as 23 people or 69.70% and the
frequency of students who have a low interest in doing
business (B2) is 10 people or 30.30%. While the frequency of
students who have high business interests (B1) in the control
class is 20 people or 60.60% and students who have low level
motivation are 13 people or 39.40%.

C. Hypothesis Testing

Based on the test results it is known that the results are as
follows:

TABLE V. TESTS OF BETWEEN-SUBJECTS EFFECTS

Dependent Variable: Students Creative Thinking Ability

Source Type III Sum of
Squares

Df Mean
Square

F Sig.

Corrected Media 1484,851a 3 494,950 3,628 ,018
Intercept 394046,971 1 394046,971 2887,997 ,000
Media 1041,459 1 1041,459 7,633 ,008
Interest 22,817 1 22,817 8,167 ,044
Media * Interest 149,730 1 149,730 11,097 ,029
Error 8459,467 62 136,443

Total 425175,000 66

Corrected Total 9944,318 65

a. R Squared = ,149 (Adjusted R Squared = ,108)

1) Hypothesis I: Based on the test results, the F value is
7,633 and the significance value is 0,008. Significance value
of 0.008 is smaller than α = 0.05 or 0.008 <0.05. It means that
there is a significant difference between students 'creative
thinking abilities using online learning media and students'
creative thinking skills using conventional media on online
business and marketing subjects. Thus it can be concluded that
learning by using online media is more effective than learning
by using conventional media.

2) Hypothesis II: To find out the differences in creative
thinking skills of students who use online learning media and
those who use conventional media on students who have high
and low business interests. Based on the tests performed, the

results of statistical tests obtained F value of 8.167 and a
significance value of 0.044. When compared with α = 0.05 a
significance value of 0.044 is smaller than α = 0.05 or 0.044
<0.05. This means that Ho is rejected and H1 is accepted. This
means that there are differences in creative thinking skills
between students with high business interests and students
who have a low interest in doing business both in the
experimental class and in the control class.

3) Hypothesis III: To find out whether there is an
interaction between learning media, business interests, and
students' creative thinking abilities based on the tests
conducted it is known that the F value is 11.097, a significance
value of 0.029 and R Squared = 0.149 (Adjusted R Squared =
0.108), a significance value of 0.029. Smaller than α = 0.05 or
0.029 <0.05. This means that Ho is rejected and H1 is
accepted. This means that there are interactions between
learning media, students' interests and creative thinking
abilities, with a large interaction of 10.8%.

IV. CONCLUSION

Based on the results of the research conducted it can be
concluded:

 There is a significant difference between students
'creative thinking abilities in the class using online
learning media and students' creative thinking skills
using conventional media on online business and
marketing subjects. Where students' creative thinking
abilities in the class that use online learning media are
superior to the ability to think creatively in classes that
use conventional media.

 There is a difference between creative thinking skills of
students who have high business interests and low
business interests in the experimental class and in the
control class

 There are interactions between online learning media,
business interests and students' creative thinking
abilities. This means that online learning media and
business interests of students influence in improving
students' creative thinking skills.

REFERENCES

[1] L.P. Adnyani, I. Kurniawan, E.A. Pinahayu, “Development of Creative-
Thinking Instrument in Mathematics Problem Solving Based on Logical
Mathematics Intelligence”, Journal of Research and Advances in
Mathematics Educatioan (JRAMathEdu), vol. 3, No. 1, January 2018.

[2] D. Zhang, L. Zhou, Enhancing E-Learning with Interactive Multimedia.
University of Maryland, Baltimore County, USA, 2003.

[3] C. Patel, Use of Multimedia Technology in Teaching and Learning
communication skill: An Analysis, 2014.

[4] H.S. Ching, F.S. Fook, Effects Of Multimedia-Based Graphic Novel
Presentation On Critical Thinking Among Students Of Different
Learning Approaches. School of Educational Studies, Universiti Sains
Malaysia, Penang, Malaysia, 2013.

[5] A.P. Gilakjani, A Study on the Impact of Using Multimedia to Improve
the Quality of English Language Teaching. Lahijan Branch, Islamic
Azad University, Lahijan, Iran, 2012.

Advances in Social Science, Education and Humanities Research, volume 343

117

1

1

4

4

4

6

8

8

9

9

9

10

10

16

17

18

20

26

27 29

30



[6] R. Sherzod, “Formation of the Creativity of Students in the Context of
the Education Informatization”. International Journal Of Environmental
& Science Education 2016, Vol. 11, No. 1 6, 9598-9613, 2016.

[7] V. Crittenden, W. Crittenden, Digital and social media marketing in
business education: Implications for the marketing curriculum, 2015, pp.
71-75.

[8] A. Lee, Media Education: Defiitions, Approaches and Development
around the Globe. Hong Kong Baptist University, 2010.

[9] R.B. Kozma, “Learning with media”. Review of Educational Research,
vol. 61(2), pp. 179-212, 1991.

[10] N. Gümüş, The Effects Of Social Media Content Marketing Activities
Of Firms On Consumers’ Brand Following Behavior. Department of
Business Administration, Kastamonu University, TURKEY, 2017.

[11] N. Ahmad, S.T. Fasih, “Attitude of Business Students towards E-
Commerce: A Case Study”. International Journal of Experiential
Learning & Case Studies. 2017 Nov 4, vol. 2(1), pp. 19-33.

[12] L. Mileva L, D.H.A. Fauzi, “Pengaruh Social Media Marketing
Terhadap Keputusan Pembelian (Survei Online pada Mahasiswa Sarjana
Jurusan Ilmu Administrasi Bisnis Angkatan 2014/2015 Fakultas Ilmu
Administrasi Universitas Brawijaya yang Membeli Starbucks
Menggunakan LINE)”. Jurnal Administrasi Bisnis. 2018 May 18, vol.
58(1), pp. :181-9.

[13] A.N. Hasudungan, Y. Kurniawan, “Meningkatkan Kesadaran Generasi
Emas Indonesia Dalam Menghadapi Era Revolusi Industri 4.0 Melalui
Inovasi Digital Platform www. indonesia2045.Org”. InProsiding
Seminar Nasional Multidisiplin 2018 Oct 17, vol. 1, pp. 51-58.

[14] H. Prasetyo, W. Sutopo, “Perkembangan keilmuan teknik industri
menuju era industri 4.0”. InSeminar dan Konferensi Nasional IDEC
2017, vol. 2017.

Advances in Social Science, Education and Humanities Research, volume 343

118



oid:8042:33542810Similarity Report ID: 

24% Overall Similarity
Top sources found in the following databases:

17% Internet database 16% Publications database

Crossref database Crossref Posted Content database

11% Submitted Works database

TOP SOURCES

The sources with the highest number of matches within the submission. Overlapping sources will not be
displayed.

1
ejournal.radenintan.ac.id 2%
Internet

2
Agus Sulaeman, Koh Young Hun. "THE EFFECT OF USING AUDIO-VISU... 2%
Crossref

3
journal.publication-center.com 2%
Internet

4
eajournals.org 2%
Internet

5
repository.lppm.unila.ac.id 1%
Internet

6
jurnal.narotama.ac.id 1%
Internet

7
scilit.net 1%
Internet

8
abacademies.org 1%
Internet

Sources overview

http://ejournal.radenintan.ac.id/index.php/al-jabar/article/download/4961/3513
https://doi.org/10.37110/jell.v7i2.151
https://journal.publication-center.com/index.php/ijast/citationstylelanguage/download/ris?publicationId=579&submissionId=585
http://www.eajournals.org/wp-content/uploads/Creative-Thinking-Skills-Of-Natural-Science-With-Collaborative-Based-On-Discovery-Learning-Model.pdf
http://repository.lppm.unila.ac.id/28766/1/5.%20Implementation%20Learning%20With%20Pre-Lecture%20Quiz%20To%20Train%20Student%20Creative%20Thinking%20Skills.pdf
https://jurnal.narotama.ac.id/index.php/ijieeb/article/view/811
https://www.scilit.net/journal-articles?q=journal_id%3A%284239425%29
https://www.abacademies.org/articles/the-influence-of-social-media-usage-on-the-perceived-business-value-and-its-impact-on-business-performance-of-silver-craft-smes-in-8933.html


oid:8042:33542810Similarity Report ID: 

9
N H Nazula,  Dafik,  Slamin. "The profile of students’ creative thinking s... 1%
Crossref

10
worldwidescience.org 1%
Internet

11
Ismi Senjayani. "Fostering Creative Thinking Skills through Project-Bas... <1%
Crossref

12
R B Rudibyani. "Improving Students’ Creative Thinking Ability Through ... <1%
Crossref

13
B I Ummah,  Susanto,  Hobri, A Solehah. "Development of mathematics... <1%
Crossref

14
Syifa'ul Hasanah, Parno Parno, Arif Hidayat, Edi Supriana, Lia Yuliati, E... <1%
Crossref

15
IAIN Metro Lampung on 2022-10-17 <1%
Submitted works

16
Goldsmiths' College on 2012-03-21 <1%
Submitted works

17
repository.uin-malang.ac.id <1%
Internet

18
S Latifah,  Koderi, R Firdaos, E T Khoeriyah, N Hidayah, M N F Ahmad. "... <1%
Crossref

19
Wuri Julita, Rahmadhani Fitri, Fitri Arsih. "Meta-Analysis: The Effect of ... <1%
Crossref

20
M I Ardimansyah, M H Widianto. "Development of online learning medi... <1%
Crossref

Sources overview

https://doi.org/10.1088/1742-6596/1211/1/012109
https://worldwidescience.org/topicpages/t/thinking+processes+learning.html
https://doi.org/10.55215/jber.v2i1.3420
https://doi.org/10.1088/1742-6596/1155/1/012049
https://doi.org/10.1088/1742-6596/1839/1/012016
https://doi.org/10.1063/5.0112511
http://repository.uin-malang.ac.id/4482/2/4482.pdf
https://doi.org/10.1088/1742-6596/1796/1/012057
https://doi.org/10.52562/jdle.v2i3.442
https://doi.org/10.1088/1742-6596/1987/1/012006


oid:8042:33542810Similarity Report ID: 

21
Oklahoma State University on 2019-08-02 <1%
Submitted works

22
Indry Aristianto Pradipta, Yopy Maulana, Ivena Meylie Sanjaya Jio. "Fac... <1%
Crossref

23
M Syukri, F Herliana, R Amalia, S Wahyuni. "The Implementation of PBL... <1%
Crossref

24
Mohamad Da'i, Olivia Dwi Cahyani, Adi S. "Motivation In Physical Educa... <1%
Crossref

25
Sa'odah Sa'odah, Nury Yuniasih, Yuyun Dwi Haryanti. "Learning Techno... <1%
Crossref

26
Sriwijaya University on 2023-02-06 <1%
Submitted works

27
Sudiyono, Ari Dwi Nur Indriawan Musyono,  Sunyoto, Ahmad Mustamil ... <1%
Crossref

28
Universitas Brawijaya on 2021-05-11 <1%
Submitted works

29
eprints.uny.ac.id <1%
Internet

30
um.edu.mt <1%
Internet

Sources overview

https://doi.org/10.1109/ICIMTech50083.2020.9211127
https://doi.org/10.1088/1742-6596/2377/1/012085
https://doi.org/10.33369/jk.v5i1.14436
https://doi.org/10.35445/alishlah.v14i4.1488
https://doi.org/10.1088/1742-6596/1700/1/012041
http://eprints.uny.ac.id/24262/1/E-52.pdf
https://www.um.edu.mt/library/oar/bitstream/123456789/92252/1/21PHDHS003.pdf


oid:8042:33542810Similarity Report ID: 

Excluded from Similarity Report

Bibliographic material Quoted material

Small Matches (Less then 8 words) Manually excluded sources

Manually excluded text blocks

EXCLUDED SOURCES

download.atlantis-press.com
Internet

96%

atlantis-press.com
Internet

24%

researchgate.net
Internet

17%

repository.uniga.ac.id
Internet

5%

repository.unej.ac.id
Internet

4%

iojet.org
Internet

4%

I Ma’rifatillah, R Efendi, L Hasanah. "Effectiveness of OIDDE learning model wi...
Crossref

2%

Universitas Pendidikan Indonesia on 2018-12-26
Submitted works

2%

Excluded from Similarity Report

https://download.atlantis-press.com/article/125916459.pdf
https://www.atlantis-press.com/proceedings/icas-19/125916459
https://www.researchgate.net/publication/319080717_The_Analysis_of_Student's_Creative_Thinking_Skills_in_Solving_Rainbow_Connection_Problem_through_Research_Based_Learning
https://repository.uniga.ac.id/file/dosen/491307555.pdf
https://repository.unej.ac.id/bitstream/handle/123456789/99010/F.%20KIP_Jurnal_Hobri_The%20Analysis%20of%20Student%e2%80%99s%20Creative%20Thinking%20Skills%20i.pdf?isAllowed=y&sequence=1
https://iojet.org/index.php/IOJET/issue/download/31/Vol%207%20No%201%20%282020%29
https://doi.org/10.1088/1742-6596/1280/5/052014


oid:8042:33542810Similarity Report ID: 

EXCLUDED TEXT BLOCKS

Advances in Social Science, Education and Humanities Research, volume 343
National School of Business Management NSBM, Sri Lanka on 2023-02-14

1st International Conference on Administration Science (ICAS 2019
repository.uniga.ac.id

Technology Integration in Economic Learning:Is it effective?Agie Hanggara*, Iskan...
repository.uniga.ac.id

asfollows
fh.ubb.ac.id

Excluded from Similarity Report




