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ABSTRAK 

 

RITA PURNAMA SARI. Nomor Induk Mahasiswa 20200510094.Judul Skripsi 

“ANALISIS STRATEGI PEMASARAN ONLINE, KUALITAS PRODUK, DAN 

LOKASI TERHADAP MINAT BELI KONSUMEN OK PUKAT” (Survei Pada 

Konsumen Produk Ok Pukat di Kuningan)”.Dibimbing oleh Bapak  Dr. H. Iskandar 

.M.M Pembimbing II Yasir Maulana, SE.,M.S.M.Program Studi Manajemen., 

Fakultas Ekonomi dan Bisnis,Universitas Kuningan.  

 

Penelitian yang bertujuan untuk menjawab pertanyaan terkait Analisis Strategi 

Pemasaran Online, Kualitas Produk, Dan Lokasi Terhadap Minat Beli Konsumen Ok 

Pukat. Penelitian ini merupakan penelitan kuantitatif dengan menggunakan metode 

survei. Teknik pengambilan sampel yang digunakan adalah simple random sampling 

dengan responden sebanyak 115 orang. Teknik pengumpulan data menggunakan 

kuesioner yang diolah dengan SPSS 25. Analisis data menggunakan regresi linier 

berganda yang terlebih dahulu dilakukan uji asumsi klasik.Hasil pengujian dari hipotesis 

yang diajukan menunjukan bahwa (1) secara  parsial Pemasaran online  berpengaruh 

positif dan signifikan terhadap minat beli. (2) secara parsial menunjukkan bahwa kualitas 

produk memiliki pengaruh positif dan signifikan terhadap minat beli. (3) secara parsial 

menunjukkan bahwa lokasi berpengaruh secara positif dan signifikan terhadap minat beli 

konsumen. (4) secara simultan diketahui bahwa pemasaran online, kualitas produk dan 

lokasi berpengaruh terhadap minat beli konsumen. 

 

Kata Kunci : Analisis Strategi Pemasaran Online, Kualitas Produk, Dan Lokasi 

Tehadap Minat Beli Konsumen Ok Pukat 

 

  



 
 

 

ii 

 

ABSTRACT 

 

RITA PURNAMA SARI, with student ID 20200510094, conducted a study titled 

"ANALYSIS OF ONLINE MARKETING STRATEGIES, PRODUCT QUALITY, AND 

LOCATION ON OK PUKAT CONSUMER BUYING INTEREST" (Survey of Ok Pukat 

Product Consumers in Kuningan). This research was supervised by Dr. H. Iskandar 

.M.M as the primary supervisor and Yasir Maulana, SE.,M.S.M as the secondary 

supervisor in the Management Study Program at the Faculty of Economics and 

Business, Kuningan University. 

The research aimed to address inquiries regarding the Analysis of Online Marketing 

Strategy, Product Quality, and Location on Ok Pukat Consumer Buying Interest. It 

employed quantitative research methods using a survey approach. The sampling technique 

used was simple random sampling with 115 respondents. Data collection was facilitated 

through questionnaires processed with SPSS 25. Data analysis involved multiple linear 

regression, preceded by classical assumption testing. The test results of the hypotheses 

proposed indicated that (1) online marketing partially had a positive and significant effect 

on buying interest, (2) product quality partially showed a positive and significant influence 

on purchasing interest, and (3) location partially demonstrated a positive and significant 

effect on consumer purchases. Additionally, it was found that online marketing, product 

quality, and location collectively influenced consumer buying interest. 

Keywords: Analysis of Online Marketing Strategy, Product Quality, and Location on Ok 

Pukat Consumer Buying Interest 
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