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ABSTRAK

ACENG MUHAMAD LUTFI 20200510299. “PENGARUH CITRA
DESTINASI, PERSEPSI HARGA DAN PROMOSI TERHADAP
KEPUTUSAN BERKUNJUNG WISATAWAN WADUK DARMA”.Dibimbing
oleh Dr. Dede Djuniardi, SE., M.M & Faishal Rahimi, S.E., M.M.

Keputusan berkunjung adalah sebuah kegiatan yang dilakukan oleh seseorang atau
sekelompok orang dengan mengunjungi tempat tertentu dengan tujuan rekreasi,
pengembangan pribadi, atau mempelajari keunikan daya tarik wisata yang
dikunjungi dalam jangka waktu sementara Keputusan berkunjung dapat dipengaruhi
oleh citra destinasi, persepsi harga dan promosi. Penelitian ini dilakukan untuk
mengetahui citra destinasi, persepsi harga dan promosi terhadap keputusan
berkunjung wisatawan Waduk Darma. Pengambilan data dilakukan dengan
penyebaran kuesioner yang diberikan kepada pengunjung wisatawan Waduk Darma.
Teknik pengambilan sampel menggunakan convenience sampling sehingga didapati
sampel sebanyak 100 orang. Pengumpulan data menggunakan kuisioner yang
kemudian diuji validitas dan reliabilitasnya, hasil uji instrumen menyatakan bahwa
data yang digunakan dalam penelitian ini valid dan reliabel. Analisis data dalam
penelitian ini menggunakan analisis regresi linier berganda. Hasil penelitian
menunjukkan bahwa (1) citra destinasi, persepsi harga dan promosi berpengaruh
secara bersama sama terhadap keputusan berkunjung, (2) citra destinasi berpengaruh
positif dan signifikan terhadap keputusan berkunjung, (3) persepsi harga
berpengaruh positif dan signifikan terhadap keputusan berkunjung, (4) promosi
berpengaruh positif dan signifikan terhadap keputusan berkunjung.

Kata Kunci: Citra Destinasi, Persepsi Harga, Promosi, Keputusan Berkunjung



ABSTRACT

ACENG MUHAMAD LUTFI 20200510299. "THE INFLUENCE OF
DESTINATION IMAGE, PRICE PERCEPTION AND PROMOTION ON
DECISIONS TO VISIT DARMA RESERVOIR TOURISTS". Supervised by Dr.
Dede Djuniardi, SE., M.M & Faishal Rahimi, S.E., M.M.

The decision to visit is an activity carried out by a person or group of people by
visiting a particular place with the aim of recreation, personal development, or
studying the uniqueness of the tourist attraction visited within a temporary period.
Decisions to visit can be influenced by destination image, price perceptions and
promotions. This research was conducted to determine the destination image, price
perceptions and promotions on the decision to visit Darma Reservoir tourists. Data
collection was carried out by distributing questionnaires given to visitors to the
Darma Reservoir. The sampling technique used convenience sampling so that a
sample of 100 people was obtained. Data were collected using a questionnaire which
was then tested for validity and reliability. The instrument test results stated that the
data used in this research was valid and reliable. Data analysis in this study used
multiple linear regression analysis. The research results show that (1) destination
image, price perception and promotion jointly influence the decision to visit, (2)
destination image has a positive and significant influence on the decision to visit, (3)
price perception has a positive and significant influence on the decision to visit, (4)
) promotions have a positive and significant effect on the decision to visit.

Keywords: Destination Image, Price Perception, Promotion, Visiting Decision
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