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ABSTRAK

Aditya Nugraha Saputra. 20220510045. “Pengaruh Promosi Media Sosial,
Electronic Word of Mouth, dan Kualitas Produk terhadap Minat Beli Produk
Thrift (Survey pada Generasi Z di Kabupaten Kuningan)”. Program Studi
Manajemen. Fakultas Ekonomi dan Bisnis. Universitas Kuningan. 2026.
Pembimbing I: Prof. Dr. H. Dikdik Harjadi, S.E., M.Si. dan Pembimbing II:
Dr. Igbal Arraniri, S.E.I., M.M.

Penelitian ini bertujuan untuk mengetahui pengaruh Promosi Media Sosial,
Electronic Word of Mouth, dan Kualitas Produk terhadap Minat Beli produk tArift
pada Generasi Z di Kabupaten Kuningan. Metode yang digunakan dalam penelitian
ini adalah metode deskriptif verifikatif dengan pendekatan kuantitatif. Populasi
dalam penelitian ini adalah Generasi Z di Kabupaten Kuningan. Teknik
pengambilan sampel menggunakan convenience sampling. Jumlah sampel
ditentukan berdasarkan pedoman Hair et al., yaitu 10 kali jumlah indikator
penelitian. Dengan jumlah indikator sebanyak 19 indikator, maka jumlah sampel
minimum yang diperlukan adalah 190 responden. Namun, dalam penelitian ini
digunakan 200 responden untuk meningkatkan representativitas data penelitian.
Instrumen penelitian berupa kuesioner yang disebarkan secara daring melalui
Google Form kepada responden. Teknik pengolahan data menggunakan uji
validitas, wuji  reliabilitas, uji normalitas, uji  multikolinearitas, uji
heteroskedastisitas, analisis regresi linear berganda, koefisien determinasi, uji t, dan
uji F dengan bantuan aplikasi IBM SPSS. Hasil penelitian menunjukkan bahwa (1)
Promosi Media Sosial, Electronic Word of Mouth, dan Kualitas Produk secara
simultan berpengaruh positif dan signifikan terhadap Minat Beli produk thrift pada
Generasi Z di Kabupaten Kuningan. (2) Promosi Media Sosial berpengaruh positif
dan signifikan terhadap Minat Beli. (3) Electronic Word of Mouth berpengaruh
positif dan signifikan terhadap Minat Beli. (4) Kualitas Produk berpengaruh positif
dan signifikan terhadap Minat Beli.

Kata Kunci: Promosi Media Sosial, Electronic Word of Mouth, Kualitas Produk,
Minat Beli.



ABSTRACT

Aditya Nugraha Saputra. 20220510045. “The Influence of Social Media
Promotion, Electronic Word of Mouth, and Product Quality on Purchase
Intention toward Thrift Products (A Survey of Generation Z in Kuningan
Regency).” Management Study Program. Faculty of Economics and Business.
Kuningan University. 2026. Supervisor I: Prof. Dr. H. Dikdik Harjadi, S.E., M.Si.
and Supervisor 11: Dr. Igbal Arraniri, S.E.1., M. M.

This study aims to determine the influence of Social Media Promotion, Electronic
Word of Mouth (e-WOM), and Product Quality on the Purchase Intention of thrift
products among Generation Z in Kuningan Regency. This research employed a
descriptive-verificative method with a quantitative approach. The population of this
study consisted of Generation Z in Kuningan Regency. The sampling technique used
was convenience sampling. The sample size was determined based on Hair et al.'s
guideline, which recommends a minimum of ten times the number of research
indicators. With 19 research indicators, the minimum required sample size was 190
respondents. However, this study involved 200 respondents to improve the
representativeness of the research data. The research instrument was a
questionnaire distributed online through Google Forms. Data were analyzed using
validity, reliability, normality, multicollinearity, and heteroscedasticity tests,
followed by multiple linear regression analysis, coefficient of determination, t-test,
and F-test with the assistance of IBM SPSS software. The results indicate that (1)
Social Media Promotion, Electronic Word of Mouth, and Product Quality
simultaneously have a positive and significant effect on Purchase Intention of thrift
products among Generation Z in Kuningan Regency. (2) Social Media Promotion
has a positive and significant effect on Purchase Intention. (3) Electronic Word of
Mouth has a positive and significant effect on Purchase Intention. (4) Product
Quality has a positive and significant effect on Purchase Intention.

Keywords: Social Media Promotion, Electronic Word of Mouth (e-WOM), Product
Quality, Purchase Intention.
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