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ABSTRAK

SELI ROSALINA. 20210510177. 2025. “Pengaruh Citra Merek, Kualitas
Produk dan Persepsi Harga Terhadap Perpindahan Merek AMDK AQUA
Ke Merek Lain (Survei pada Konsumen di Kabupaten Kuningan). Skripsi.
Program Studi Manajemen. Fakultas Ekonomi dan Bisnis. Universitas
Kuningan. Pembimbing 1 Dr. Dede Djuniardi, S.E., M.M. Pembimbing 2 Dr.
H. Ilham Akbar, S.E., M.Si.

Penelitian ini bertujuan untuk memahami bagaimana citra merek, kualitas produk
dan persepsi harga mempengaruhi keputusan konsumen dalam beralih merek air
minum dalam kemasan pada masyarakat Kabupaten Kuningan. Penelitian ini
dilatarbelakangi oleh adanya penurunan penjualan produk Aqua dan peningkatan
pada merek lain pada beberapa toko grosir, perubahan tersebut menunjukkan
adanya indikasi perpindahan merek yang dilakukan konsumen. Indikasi
perpindahan merek tersebut perlu diteliti terutama terkait bagaimana mereka
menilai citra dan kualitas suatu merek serta persepsi mereka terhadap harga.
Metode penelitian yang digunakan adalah analisis deskriptif dengan pendekatan
kuantitatif. Jumlah sampel yang digunakan dalam penelitian ini sebanyak 150
responden dimabil dari konsumen di Kabupaten Kuningan dengan Teknik
purposive sampling. Data dianalisis dengan menggunakan analisis regresi linear
berganda. Hasil penelitian menunjukkan bahwa : 1) citra merek berpengaruh
negatif dan signifikan terhadap perpindahan merek; 2) kualitas produk
berpengaruh negatif dan signifikan terhadap perpindahan merek; 3) persepsi harga
berpengaruh psitif dan signifikan terhadap perpindahan merek; 4) citra merek,
kualitas produk dan persepsi harga secara simultan berpengaruh dan signifikan
terhadap perpindahan merek.

Kata kunci : Citra merek, Kualitas produk, Persepsi harga, Perpindahan
merek



ABSTRACT

SELI ROSALINA. 20210510177. 2025. “The influence of Brand image,
Product quality, and Price perception on Brand switching of Bottled Drinking
Water (AMDK) AQUA to other brands (Survey on consumers in Kuningan
regency). Thesis. Management study program. Faculty of Economics and
Business. University of Kuningan. Supervisor 1 : Dr. Dede Djuniardi, S.E.,
M.M. Supervisor 2 : Dr. H. Ilham Akbar, S.E., M.Si.

This study aimed to understand how brand image, product quality, and price
perception influenced consumer decisions to switch brands of bottled drinking
water among the community in Kuningan regency. The research was motivated by
a decline in Aqua products sales and an increase in sales of other brands in
several wholesale stores. This shift indicated a trend of brand switching among
consumers. Such indications needed to be studied, especially regarding how
consumers evaluated the image and quality of a brand as well their perception of
price. The research method used was descriptive analysis with a quantitative
approach. The sample consisted of 150 respondents selected from the Kuningan
Regency consumers using purposive sampling techniques. Data were analysed
using multiple linear regression analysis. The results showed that : 1) brand
image had a negative and significant influence on brand switching; 2) product
quality had a negative and significant influence on brand switching; 3) price
perception had a positive and significant influence on brand switching, 4) brand
image, product quality, and price perception simultaneously had a significant
influence on brand switching.

Keyword : Brand image, Product quality, Price perception, Brand switching
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