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ABSTRAK 

 

 

HILDA SUGIARTI. 20231210003@uniku.ac.id.  Pengaruh Literasi Ekonomi 

terhadap Perilaku Konsumtif dengan Perceived Income sebagai Moderator 

(Survey pada Dosen Universitas Muhammadiyah Kuningan). Program  Studi 

Magister Pendidikan Ekonomi Sekolah Pascasarjana Universitas Kuningan. 

Pembimbing : Dr. H. Iskandar, M.M., dan Dr. Entin Jumantini, M.Pd. 2025. 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh literasi ekonomi terhadap 

perilaku konsumtif dengan perceived income sebagai variabel moderasi pada tenaga 

dosen Universitas Muhammadiyah Kuningan. Latar belakang penelitian didasarkan 

pada fenomena meningkatnya perilaku konsumtif di kalangan masyarakat 

akademik, meskipun memiliki pemahaman literasi ekonomi yang cukup baik. 

Metode penelitian yang digunakan adalah kuantitatif dengan pendekatan survei 

eksplanatori, menggunakan instrumen kuesioner yang disebarkan kepada 109 

responden. Data dianalisis melalui regresi moderasi (MRA) dengan bantuan 

aplikasi SPSS. Hasil penelitian menunjukkan bahwa literasi ekonomi tidak 

berpengaruh signifikan terhadap perilaku konsumtif. Artinya, meskipun responden 

memiliki pemahaman mengenai konsep keuangan dan pengelolaan sumber daya 

finansial, hal tersebut tidak secara langsung mengurangi kecenderungan mereka 

untuk melakukan konsumsi berlebihan. Selanjutnya, variabel perceived income 

berpengaruh positif dan signifikan terhadap perilaku konsumtif, yang berarti 

persepsi seseorang terhadap tingkat pendapatannya menentukan tinggi rendahnya 

pola konsumsi. Temuan utama lainnya adalah perceived income memoderasi 

pengaruh literasi ekonomi terhadap perilaku konsumtif. Penelitian ini menegaskan 

pentingnya integrasi antara literasi ekonomi dengan pendidikan karakter, kontrol 

diri, serta pembentukan lingkungan sosial yang sehat untuk mengurangi perilaku 

konsumtif. Hasil penelitian diharapkan dapat memberikan kontribusi teoritis dalam 

kajian perilaku konsumen, serta menjadi bahan pertimbangan praktis bagi institusi 

pendidikan dalam merancang program literasi keuangan yang lebih efektif. 

 

Kata kunci : literasi ekonomi, perilaku konsumtif, perceived income, moderasi, 

dosen 
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ABSTRACT 

 

 

HILDA SUGIARTI. 20231210003@uniku.ac.id. The Influence of Economic 

Literacy on Consumptive Behavior with Perceived Income as a Moderator 

(Survey on Lecturers of Muhammadiyah University of Kuningan). Master’s 

Program in Economic Education, Postgraduate School, University of Kuningan. 

Advisors : Dr. H. Iskandar, M.M., and Dr. Entin Jumantini, M.Pd. 2025. 

 

 

This study aimed to analyze the effect of economic literacy on consumptive behavior 

with perceived income as a moderating variable among lecturers at 

Muhammadiyah University of Kuningan. The background of the research was 

based on the phenomenon of increasing consumptive behavior within the academic 

community, even though they had a fairly good understanding of economic literacy. 

The research method used was quantitative with an explanatory survey approach, 

employing a questionnaire instrument distributed to 109 respondents. Data were 

analyzed through Moderated Regression Analysis (MRA) with the help of SPSS 

software. The results of the study showed that economic literacy did not have a 

significant effect on consumptive behavior. This meant that although the 

respondents had an understanding of financial concepts and the management of 

financial resources, it did not directly reduce their tendency to engage in excessive 

consumption. Furthermore, the variable of perceived income had a positive and 

significant effect on consumptive behavior, which meant that a person’s perception 

of their income level determined the degree of their consumption patterns. Another 

main finding was that perceived income moderated the effect of economic literacy 

on consumptive behavior. This study emphasized the importance of integrating 

economic literacy with character education, self-control, and the development of a 

healthy social environment to reduce consumptive behavior. The results of this 

study were expected to provide theoretical contributions to consumer behavior 

studies and serve as practical considerations for educational institutions in 

designing more effective financial literacy programs. 

 

Keywords: economic literacy, consumptive behavior, perceived income, 

moderation, lecturers 
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