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“Kapan skripsimu selesai?”
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ABSTRAK

RIO KHAIRUL RIZAL (20200510318) “Pengaruh Diferensiasi dan Kualitas
Produk Terhadap Keputusan Pembelian Sepeda Motor Yamaha NMAX
(Survei Pada Pengguna dan Pembeli Motor Yamaha NMAX di Kabupaten
Kuningan”. Skripsi Program Studi Manajemen, Fakultas Ekonomi dan
Bisnis, Universitas Kuningan. Dibimbing oleh Pembimbing 1: Dr. Rina
Masruroh, S.E., ME.Sy. dan Pembimbing 2: Dr.M. Tatang Rois, S.E., M.Si.
Penelitian ini bertujuan untuk mengetahui Pengaruh Diferensiasi dan Kualitas
Produk Terhadap Keputusan Pembelian Sepeda Motor Yamaha NMAX. Sampel
dalam penelitian ini adalah pengguna dan pembeli sepeda motor Yamaha NMAX
di Kabupaten Kuningan sebanyak 170 sampel. Instrumen dalam penelitian ini
berupa kuesioner yang berisi pernyataan dan menyebarkan melalui google form.
Teknik analisis data yang digunakan adalah menggunakan Stitical Product Service
Solution (SPSS) wversi 25. Hasil pengujian dari hipotesis yang diajukan
menunjukkan bahwa (1) Diferensiasi dan kualitas produk secara simultan
berpengaruh positif dan signifikan terhadap keputusan pembelian. (2) Diferensiasi
berpengaruh positif dan signifikan terhadap keputusan pembelian. (3) Kualitas
produk berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci: Diferensiasi, Kualitas Produk, Keputusan Pembelian



ABSTRACT

RIO KHAIRUL RIZAL (20200510318) “The Influence of Differentiation and
Product Quality on Yamaha NMAX Motorcycle Purchasing Decisions (Survei on
Yamaha NMAX Motorcycle Users in Kuningan Regency”. Thesis, Management
Study Program, Faculty of Economics and Business, Kuningan University.
Supervised by Supervisor 1: Dr. Rina Masruroh, S.E., ME.Sy. and Supervisor 2:
Dr.M. Tatang Rois, S.E., M.Si.

This study aimed to determine the Influence of Differentiation and Product Quality
on the Purchase Decision of Yamaha NMAX Motorcycles. The sample in this study
consisted of users and buyers of Yamaha NMAX motorcycles in Kuningan Regency
as many as 170 samples. The instrument used in this research was a questionnaire
containing statements, which was distributed via google forms. The data analysis
technique used was Stitical Product Service Solution (SPSS) version 25. The results
of hypothesis testing indicated that (1) Differentiation and product quality
simultaneously had a positive and significant effect on purchasing decisions. (2)
Differentiation had a positive and significant effect on purchasing decisions. (3)
Product quality had a positive and significant effect on purchasing decisions.

Keywords: Differentiation, Product Quality, Purchasing Decisions
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