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Rizki Adi Pratama (NIM: 20220610113) Dosen Pembimbing I: 

Dadang Suhendar, S.E., M.Si. Dosen Pembimbing II: Syahrul Syarifudin, S.E., 

M.M. 

Penelitian ini bertujuan untuk menganalisis pengaruh literasi investasi digital, 

kecerdasan emosional, dan Fear of Missing Out (FOMO) terhadap keputusan 

investasi saham pada investor ritel Generasi Z di wilayah Ciayumajakuning. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode kausalitas. 

Teknik pengambilan sampel dilakukan menggunakan purposive sampling dengan 

jumlah responden sebanyak 306 investor ritel Generasi Z. Pengumpulan data 

dilakukan melalui penyebaran kuesioner secara daring menggunakan skala interval 

1–10. Teknik analisis data yang digunakan meliputi uji validitas, uji reliabilitas, uji 

asumsi klasik, analisis regresi linier berganda, koefisien determinasi, dan uji t 

dengan bantuan aplikasi IBM SPSS Statistics 25. Hasil penelitian menunjukkan 

bahwa literasi investasi digital dan kecerdasan emosional berpengaruh positif 

terhadap keputusan investasi saham. Investor yang memiliki kemampuan 

memahami informasi investasi digital dan mampu mengendalikan emosi cenderung 

mengambil keputusan investasi secara lebih rasional. Sementara itu, Fear of 

Missing Out (FOMO) berpengaruh negatif terhadap keputusan investasi saham 

karena dapat mendorong investor mengambil keputusan secara impulsif akibat 

pengaruh tren dan media sosial. Penelitian ini diharapkan dapat memberikan 

kontribusi dalam pengembangan kajian behavioral finance serta menjadi bahan 

pertimbangan bagi investor dan lembaga terkait dalam meningkatkan kualitas 

keputusan investasi generasi muda. 

Kata Kunci: Literasi Investasi Digital, Kecerdasan Emosional, Fear of Missing 

Out (FOMO), Keputusan Investasi Saham. 
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M.M. 

This study aims to analyze the influence of digital investment literacy, 

emotional intelligence, and Fear of Missing Out (FOMO) on stock investment 

decisions among Generation Z retail investors in the Ciayumajakuning region. This 

research employed a quantitative approach using a causal research method. The 

sampling technique applied in this study was purposive sampling, involving 306 

Generation Z retail investors as respondents. Data were collected through the 

distribution of online questionnaires using a 1–10 interval scale. The data analysis 

techniques employed included validity testing, reliability testing, classical 

assumption testing, multiple linear regression analysis, coefficient of 

determination, and t-test analysis using IBM SPSS Statistics 25. The results indicate 

that digital investment literacy and emotional intelligence have a positive effect on 

stock investment decisions. Investors who possess the ability to understand digital 

investment information and manage their emotions effectively tend to make more 

rational investment decisions. Meanwhile, Fear of Missing Out (FOMO) has a 

negative effect on stock investment decisions because it may encourage investors to 

make impulsive decisions influenced by trends and social media exposure. This 

study is expected to contribute to the development of behavioral finance studies and 

serve as a consideration for investors and related institutions in improving the 

quality of investment decisions among young investors. 

Keywords: Digital Investment Literacy, Emotional Intelligence, Fear of Missing 

Out (FOMO), Stock Investment Decisions. 
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