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ABSTRAK

NABIT MAUREL PRATAMA. 20220510467@uniku.ac.id. Pengaruh Service
Quality, Experience, dan Facilities terhadap Kepuasan Konsumen di Objek
Wisata Sukageuri (Survei pada Pengunjung Objek Wisata Sukageuri di
Kabupaten Kuningan). Program Studi Manajemen Fakultas Ekonomi dan
Bisnis Universitas Kuningan. 2026.

Penelitian ini dilatarbelakangi oleh belum optimalnya tingkat kepuasan pengunjung
di Objek Wisata Sukageuri Kabupaten Kuningan, khususnya pada aspek pelayanan,
pengalaman wisata, dan fasilitas yang tersedia. Penelitian ini bertujuan untuk
menganalisis pengaruh service quality, experience, dan facilities terhadap kepuasan
konsumen. Metode yang digunakan adalah metode kuantitatif dengan pendekatan
explanatory research. Populasi penelitian adalah seluruh pengunjung Objek Wisata
Sukageuri, dengan sampel sebanyak 100 responden yang dipilih menggunakan
teknik accidental sampling. Pengumpulan data dilakukan melalui penyebaran
kuesioner kepada responden. Data dianalisis menggunakan analisis deskriptif, uji
asumsi klasik, regresi linear berganda, koefisien determinasi, serta uji hipotesis
parsial dan simultan dengan bantuan aplikasi SPSS. Hasil penelitian menunjukkan
bahwa service quality, experience, dan facilities secara simultan berpengaruh
positif dan signifikan terhadap kepuasan konsumen. Secara parsial, ketiga variabel
tersebut juga terbukti memiliki pengaruh positif dan signifikan terhadap kepuasan
konsumen. Dengan demikian, peningkatan kualitas pelayanan, pengalaman wisata,
dan fasilitas dapat meningkatkan kepuasan pengunjung. Oleh karena itu, pengelola
perlu meningkatkan kualitas pelayanan, menciptakan pengalaman wisata yang
lebih berkesan, serta menyediakan fasilitas yang lebih memadai guna meningkatkan
kepuasan pengunjung secara berkelanjutan.

Kata Kunci: Service Quality, Experience, Facilities, Kepuasan Konsumen,
Wisata Sukageuri.
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ABSTRACT

NABIT MAUREL PRATAMA. 20220510467@uniku.ac.id. The Influence of
Service Quality, Experience, and Facilities on Consumer Satisfaction at
Sukageuri Tourism Object (Survey on Visitors of Sukageuri Tourism Object in
Kuningan Regency). Management Study Program, Faculty of Economics and
Business, University of Kuningan. 2026.

This study was motivated by the suboptimal level of visitor satisfaction at Sukageuri
Tourism Object in Kuningan Regency, particularly in terms of service, tourism
experience, and available facilities. The study aimed to analyze the effects of service
quality, experience, and facilities on consumer satisfaction. A quantitative method
with an explanatory research approach was employed. The population consisted
of all visitors to Sukageuri Tourism Object, and a sample of 100 respondents was
selected using an accidental sampling technique. Data were collected through the
distribution of questionnaires to respondents. The data were analyzed using
descriptive analysis, classical assumption tests, multiple linear regression analysis,
coefficient of determination, and partial and simultaneous hypothesis testing with
the assistance of SPSS software. The results showed that service quality,
experience, and facilities simultaneously had a positive and significant effect on
consumer satisfaction. Partially, all three variables were also found to have
positive and significant effects on consumer satisfaction. Therefore, improvements
in service quality, tourism experience, and facilities were found to enhance visitor
satisfaction. Based on these findings, the management was expected to improve
service quality, create more memorable tourism experiences, and provide more
adequate facilities to increase visitor satisfaction continuously.

Keywords : Service Quality, Experience, Facilities, Consumer Satisfaction,
Sukageuri Tourism.
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