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ABSTRAK

Rival Abizard Maulana (20220510347). Pengaruh Penggunaan E-Commerce,
E-Lifestyle, dan Digital Payment terhadap Perilaku Konsumtif (Survey pada
Generasi Z Pengguna Shopee di Kabupaten Kuningan). Program Studi
Manajemen, Fakultas Ekonomi dan Bisnis, Universitas Kuningan, 2026.
Pembimbing I Wely Hadi Gunawan, S.E.,M.M. Pembimbing II Micki
Watulandi, S.E., M.M.

Perkembangan teknologi digital telah mengubah pola konsumsi masyarakat,
khususnya Generasi Z, di mana kemudahan berbelanja melalui e-commerce
Shopee, meluasnya e-lifestyle, serta kemudahan transaksi digital payment
mendorong munculnya perilaku konsumtif. Penelitian ini bertujuan untuk
mengetahui pengaruh ketiga variabel tersebut terhadap perilaku konsumtif Generasi
Z di Kabupaten Kuningan, baik secara parsial maupun simultan. Metode yang
digunakan adalah kuantitatif melalui survei terhadap 200 responden yang dipilih
dengan teknik purposive sampling. Data dikumpulkan menggunakan kuesioner
berskala interval (1-7) dan dianalisis menggunakan regresi linear berganda, uji
asumsi klasik, koefisien determinasi (R?), serta uji t dan uji F. Hasil penelitian
menunjukkan bahwa penggunaan e-commerce, e-lifestyle, dan digital payment
secara simultan berpengaruh signifikan terhadap perilaku konsumtif Generasi Z
pengguna Shopee di Kabupaten Kuningan. Secara parsial, penggunaan e-
commerce, e-lifestyle, dan digital payment juga berpengaruh positif dan signifikan
terhadap perilaku konsumtif. Variabel yang memberikan pengaruh paling dominan
adalah e-lifestyle. Temuan ini menunjukkan bahwa semakin tinggi intensitas
penggunaan e-commerce, penerapan gaya hidup digital, dan penggunaan
pembayaran digital, maka semakin tinggi pula kecenderungan perilaku konsumtif
pada Generasi Z.

Kata Kunci: E-Commerce, E-Lifestyle, Digital Payment, Perilaku Konsumtif.



ABSTRACT

Rival Abizard Maulana (20220510347). The Influence of E-Commerce Usage,
E-Lifestyle, and Digital Payment on Consumptive Behavior (A Survey of
Generation Z Shopee Users in Kuningan Regency). Management Study
Program, Faculty of Economics and Business, Kuningan University, 2026.
Supervisor 1 Wely Hadi Gunawan, S.E., M.M. Supervisor II Micki Watulandi,
S.E., M.M.

The development of digital technology changed people's consumption patterns,
especially among Generation Z, where the convenience of shopping through Shopee
e-commerce, the expansion of e-lifestyle, and the ease of digital payment
transactions encouraged the emergence of consumptive behavior. This study aimed
to determine the influence of e-commerce usage, e-lifestyle, and digital payment on
the consumptive behavior of Generation Z in Kuningan Regency, both partially and
simultaneously. The study used a quantitative method through a survey of 200
respondents who were selected using purposive sampling. Data were collected
using a questionnaire with an interval scale (1-7) and were analyzed using multiple
linear regression, classical assumption tests, the coefficient of determination (R?),
t-tests, and F-tests. The results showed that e-commerce usage, e-lifestyle, and
digital payment simultaneously had a significant influence on the consumptive
behavior of Generation Z Shopee users in Kuningan Regency. Partially, e-
commerce usage, e-lifestyle, and digital payment also had positive and significant
influences on consumptive behavior. E-lifestyle was the most dominant variable
influencing consumptive behavior. These findings indicated that higher levels of e-
commerce usage, digital lifestyle adoption, and digital payment utilization were
associated with higher levels of consumptive behavior among Generation Z.

Keywords: E-Commerce, E-Lifestyle, Digital Payment, Consumptive Behavior.
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