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ABSTRAK

Muhammad Agam Syahputra Irawan. 20220510519. Pengaruh Kualitas
Perlayanan, Kualitas Produk, dan Persepsi Harga Terhadap Kepuasan
Pelanggan (Pada Minimarket Modern di Kabupaten Kuningan). Program
Studi Manajemen, Fakultas Ekonomi dan Bisnis, Universitas Kuningan.
Dibimbing oleh Pembimbing I: Dr. Rina Masruroh, S.E., M.E.Sy.,
Pembimbing II: Wely Hadi Gunawan, S.E., M.M.

Penelitian ini bertujuan untuk menguji Pengaruh Kualitas Pelayanan, Kualitas
Produk, dan Persepsi Harga Terhadap Kepuasan Pelanggan Pada Minimarket
Modern di Kabupaten Kuningan. Sampel dalam penelitian adalah pelanggan
Minimarket Modern di Kabupaten Kuningan dengan sampel sebanyak 170 dan
menggunakan teknik purposive sampling. Teknik analisis yang digunakan adalah
analisis regresi linier berganda dengan bantuan aplikasi Statistical Program for
Social Sciences (SPSS) versi 25. Instrumen penelitian berupa angket yang berisi
pernyataan dan disebarkan kepada konsumen sepeda melalui google form. Hasil
penelitian dari hipotesis yang diajukan memperoleh kesimpulan bahwa (1)
Pengaruh Kualitas Pelayanan, Kualitas Produk, dan Persepsi Harga secara simultan
berpengaruh signifikan terhadap Kepuasan Pelanggan. (2) Kualitas Pelayanan
berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan. (3) Kualitas
Produk berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan. (4)
Persepsi Harga berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan.

Kata Kunci: Pengaruh Kualitas Pelayanan, Kualitas Produk, Persepsi Harga,
Kepuasan Pelanggan.



ABSTRACT

Muhammad Agam Syahputra Irawan. 20220510519. The Influence of Service
Quality, Product Quality, and Price Perception on Customer Satisfaction (A
Study of Modern Convenience Stores in Kuningan Regency). Management Study
Programme, Faculty of Economics and Business, University Of Kuningan.
Supervised by Dr Rina Masruroh, S.E., M.E.Sy. (Supervisor 1) and Wely Hadi
Gunawan, S.E., M.M. (Supervisor 11).

This study aims to examine the influence of service quality, product quality, and
price perception on customer satisfaction at modern convenience stores in
Kuningan Regency. The research sample consisted of 170 customers of modern
convenience stores in Kuningan Regency, who were selected using a purposive
sampling technique. The data were analysed using multiple linear regression with
the assistance of the Statistical Package for the Social Sciences (SPSS) version 25.
The research instrument consisted of a questionnaire containing a series of
statements, which was distributed to respondents through Google Forms. The
findings indicated that: (1) service quality, product quality, and price perception
simultaneously had a significant effect on customer satisfaction, (2) service quality
had a positive and significant effect on customer satisfaction; (3) product quality
had a positive and significant effect on customer satisfaction; and (4) price
perception had a positive and significant effect on customer satisfaction.

Keywords: Service Quality, Product Quality, Price Perception, Customer

Satisfaction.
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