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ABSTRAK

Nira Ainulsyara 20220510177 “Pengaruh Persepsi Harga,Daya Tarik, dan
Digital Marketing terhadap Minat Berkunjung Pada Kolam Renang Sangkan
Aqua Park Kuningan” Dengan Pembimbing I Dr. Lili Karmela Fitriani, S.E.,
M. Si dan Pembimbing Il Wachjuni, S.E., M.M Program Studi Manajemen
Fakultas Ekonomi dan Bisnis, Universitas Kuningan, 2026.

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, daya tarik, dan
digital marketing terhadap minat berkunjung pada Sangkan Aqua Park Kuningan.
Jenis penelitian yang digunakan dalam penelitian ini yaitu kuantitatif deskriptif
korelasional. Metode yang digunakan dalam penelitian ini yaitu metode survey
dengan teknik pengumpulan data berupa kuesioner pada masyarakat kabupaten
Kuningan. Sampel yang diambil sebanyak 190 responden ditentukan dengan
rumus Hair. Hasil penelitian menunjukkan bahwa persepsi harga, daya tarik, dan
digital marketing secara simultan berpengaruh positif terhadap minat berkunjung.
Persepsi harga memiliki pengaruh positif dan signifikan terhadap minat
berkunjung, Daya Tarik memiliki pengaruh positif terhadap minat berkunjung,
Digital Marketing berpengaruh positif terhadap minat berkunjung. Hasil penelitian
diharapkan dapat memberikan wawasan yang lebih mendalam tentang faktor-
faktor yang memengaruhi minat berkunjung pada salah satu destinasi wisata serta
memberikan rekomendasi bagi manajemen destinasi wisata untuk meningkatkan
pengalaman pengunjung.

Kata kunci: Persepsi Harga, Daya Tarik , Digital Marketing, Minat
Berkunjung, Sangkan Aqua Park Kuningan.



ABSTRACT

Nira Ainulsyara. 20220510177. *"The Influence of Price Perception, Tourist
Attraction, and Digital Marketing on Visiting Interest at Sangkan Aqua Park
Kuningan™. Supervised by Dr. Lili Karmela Fitriani, S.E., M.Si. as Advisor | and
Wachjuni, S.E., M.M. as Advisor Il. Management Study Program, Faculty of
Economics and Business, University of Kuningan, 2026.

This study aimed to analyze the influence of price perception, tourist attraction, and
digital marketing on visiting interest at Sangkan Aqua Park Kuningan. The
research employed a descriptive correlational quantitative approach. Data were
collected through a survey method using questionnaires distributed to the people of
Kuningan Regency. The sample consisted of 190 respondents, determined using
Hair's formula. The results indicated that price perception, tourist attraction, and
digital marketing simultaneously had a positive effect on visiting interest. Partially,
price perception had a positive and significant effect on visiting interest, tourist
attraction had a positive effect on visiting interest, and digital marketing also had
a positive effect on visiting interest. The findings were expected to provide deeper
insights into the factors influencing visitors' interest in tourism destinations and
offered recommendations for destination management to enhance visitor
experiences and increase visiting interest.

Keywords: Price Perception, Tourist Attraction, Digital Marketing, Visiting
Interest, Sangkan Aqua Park Kuningan.
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