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ABSTRAK

NADA HAYATUN NUFUS. 20220510088. 2026. "Pengaruh Kualitas
Produk Dan Promosi Terhadap Brand switching Dengan Citra Merek Sebagai
Variabel Mediasi (Survei Pada Pengguna Sikat Gigi Pepsodent di Kabupaten
Kuningan)". Skripsi. Program Studi Manajemen. Fakultas Ekonomi dan
Bisnis. Universitas Kuningan. Pembimbing I Dr. Dadang Suhardi, S.E., M.M.
Pembimbing II Wachjuni, S.E., M.M.

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk dan
promosi terhadap brand switching dengan citra merek sebagai variabel mediasi.
Penelitian dilakukan pada masyarakat di Kabupaten Kuningan dengan
menggunakan metode kuantitatif. Jenis penelitian yang digunakan adalah survei
dengan pendekatan deskriptif. Teknik pengumpulan data dilakukan melalui
penyebaran kuesioner kepada 190 responden yang dipilih secara purposive.
Analisis data dalam penelitian ini menggunakan metode Structural Equation
Modeling (SEM) berbasis AMOS untuk menguji hubungan antar variabel serta
pengaruh mediasi dalam model penelitian. Hasil penelitian menunjukkan bahwa
kualitas produk dan promosi berpengaruh positif dan signifikan terhadap citra
merek dan brand switching pada pengguna sikat gigi Pepsodent di Kabupaten
Kuningan. Selain itu, citra merek juga berpengaruh positif dan signifikan terhadap
brand switching. Namun, citra merek belum mampu memediasi secara signifikan
pengaruh kualitas produk dan promosi terhadap brand switching. Temuan ini
menunjukkan bahwa kualitas produk dan promosi lebih berpengaruh secara
langsung terhadap keputusan konsumen dalam melakukan perpindahan merek.

Kata Kunci: Kualitas Produk, Promosi, Citra Merek, Brand switching



ABSTRACT

NADA HAYATUN NUFUS. 20220510088. 2025. “The Influence of
Product Quality and Promotion on Brand switching with Brand Image as a
Mediating Variable (Survey on Pepsodent Toothbrush Users in Kuningan
Regency).” Undergraduate Thesis. Management Study Program, Faculty of
Economics and Business, Universitas Kuningan. Supervisor I: Dr. Dadang
Suhardi, S.E., M.M. Supervisor II: Wachjuni, S.E., M.M.

This study aimed to determine the influence of product quality and
promotion on brand switching with brand image as a mediating variable. The
research was conducted on Pepsodent toothbrush users in Kuningan Regency using
a quantitative method. The type of research used was a survey with a descriptive
approach. Data collection techniques were carried out through distributing
questionnaires to 190 respondents selected purposively. Data analysis in this study
used the Structural Equation Modeling (SEM) method based on AMOS to examine
the relationships between variables and the mediating effects in the research model.
The results showed that product quality and promotion had a positive and
significant effect on brand image and brand switching among Pepsodent toothbrush
users in Kuningan Regency. In addition, brand image also had a positive and
significant effect on brand switching. However, brand image was not able to
significantly mediate the effect of product quality and promotion on brand
switching. These findings indicated that product quality and promotion had a more
direct influence on consumers’ decisions to switch brands.

Keywords: Product Quality, Promotion, Brand Image, Brand switching.
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