
 

 

103 

 

DAFTAR PUSTAKA 

Aditya, P., Irawan, P., Wayan, N., & Suprapti, S. (2020). The Effect Of Brand 

Image On Purchase Intention Mediated By Trust. 243–250. 

Agung, A., Setya, I., Ayu, I. G., Giantari, K., Wayan, N., Suprapti, S., Jaya, I. G. 

N., & K, A. W. (2024). The Role Of Attitude Mediates The Effect Of Brand 

Awareness And Brand Image On Product Purchase Intention. 2022. 

Agus, K., Gunawan, A., Rastini, N. M., Bisnis, E., Udayana, U., Sudirman, J. P. 

B., Klod, D. P., Bar, D., Denpasar, K., & Indonesia, B. (2025). Pengaruh 

Word Of Mouth , Citra Merek Dan Daya Tarik Iklan Terhadap Keputusan 

Pembelian Smartphone Iphone Di Kabupaten Badung. November. 

Ajzen, I. (2019). The Theory Of Planned Behavior. 211, 179–211. 

Ajzen, I. (2020). Constructing A Theory Of Planned Behavior Questionnaire. 

Al-Dmour, H., Aloqaily, A., Al-Qaimari, R., & Al-Hassan, M. (2021). The Effect 

Of The Electronic Word Of Mouth On Purchase Intention Via The Brand 

Image As A Mediating Factor : An Empirical Study Hani Al-Dmour * Ahmad 

Aloqaily Rawan Al-Qaimari Malak Al-Hassan. 24(2), 182–199. 

Alma, B. (2018). Manajemen Pemasaran Dan Pemasaran Jasa. Alfabeta. 

An, D., Ji, S., & Jan, I. U. (2021). Investigating The Determinants And Barriers 

Of Purchase Intention Of Innovative New Products. 1–14. 

Andini, D. T., Haeri, Z., & Mataram, U. T. (2020). Pengaruh Electronic Word Of 

Mouth Terhadap Citra Merek , Persepsi Nilai , Dan Minat Beli. 2(201), 217–

226. 

Andini, D. T., Haeri, Z., & Mataram, U. T. (2020). Pengaruh Electronic Word Of 

Mouth Terhadap Citra Merek , Persepsi Nilai , Dan Minat Beli. 2(201), 217–

226. 

Andrian, N. P., Komunikasi, F. I., & Komunikasi, I. (2022). The Effect Of 

Electronic Word Of Mouth And Perceived Value On Purchase Intention. 

12(41), 2312–2321. 

Apriliyani, R. (2025). Pengaruh Persepsi Konsumen Dan Citra Merek Terhadap 

Keputusan Pembelian Smartphone Vivo. 11(1), 354–362. 

Assauri, S. (2018). Manajemen Pemasaran. Rajagrafindo Persada. 

Azis, F., Citra Savitri, & Faddila, S. P. (2024). Peran Citra Merek Dalam 

Memediasi E-Wom Terhadap Minat Beli Produk Handphone Di Sosial Media 

Facebook. 6, 1578–1590. 

Bhat, N., Shabir, P., & Bhat, A. (2020). The Influence Of Electronic Word Of 

Mouth ( EWOM ) On Consumers Purchase Intention : A Review And 

Analysis Ofthe Existingliterature. 10(6), 27–36. 

Cabelkova, I. (2021). The Effects Of Solidarity , Income , And Reliance On The 

State On Personal Income Tax Preferences . The Case Of The Czech 



 

104 

 

 

 

Republic. 

Cahyanaputra, M., Jimmy, Y., & Annas, M. (2022). Factors Affecting Purchase 

Intention And Purchase Behaviour Electronic Products ( Home Appliance ) 

In Online Transaction. Https://Doi.Org/10.4108/Eai.7-10-2021.2316222 

Cakici, A. C., & Tekeli, S. (2025). The Mediating Effect Of Consumers ’ Price 

Level Perception And Emotions Towards Supermarkets. 31(1), 57–76. 

Https://Doi.Org/10.1108/EJMBE-12-2020-0344 

Chen, L., Rashidin, S., Song, F., Wang, Y., Javed, S., & Wang, J. (2021). 

Determinants Of Consumer ’ S Purchase Intention On Fresh E-Commerce 

Platform : Perspective Of Utaut Model. 

Https://Doi.Org/10.1177/21582440211027875 

Deisy, M., Lapian, J., & Mandagie, Y. (2018). Analisis Citra Merek , Harga 

Produk Dan Kualitas Terhadap Keputusan Di It Center Manado Analysis Of 

Brand Image , Product Price And Quality Of Purchasing Decision For 

Samsung Handphone At Celuler Outlets It Center Manado. 6(4), 2288–2297. 

Dirgantari, P. D. (2024). Effect Of Brand Image On Repurchase Intention (Issue 

Gcbme 2023). Atlantis Press International Bv. Https://Doi.Org/10.2991/978-

94-6463-443-3 

Djuwantoro, V. S., Firdaus, V., Ekonomi, F., & Sidoarjo, U. M. (N.D.). ( 

Employee Engagement , Discipline , And Reward On Employee Performance 

At Pt Citra Margatama Surabaya ). 43–56. 

Dyego, A., & Oktavianti, R. (2020). The Impact Of Electronic Word-Of-Mouth On 

The Purchase Intention. 478(Ticash), 410–415. 

Dzakiyyah, S., & Putri, A. (2023). The Direct And Indirect Influence Of Price 

Fairness , Food Quality , And Word-Of-Mouth On Purchase Intention : The 

Role Of Brand Image ( A Case Of Mixue ). 3(2), 117–130. 

Ekonomika, F., Bisnis, D. A. N., & Diponegoro, U. (2017). Pengaruh Electronic 

Word Of Mouth Terhadap Citra Merek Dan Minat Beli. 

Eksanti, A. N., & Paludi, S. (2025). Pengaruh Persepsi Harga , Brand Image Dan 

E-Wom . 22(02), 223–234. 

Fahlevi, R., & Aidnilla, F. (2024). Peran Brand Image : Pengaruh Celebrity 

Endorsement , E-Wom , Dan Perceived Quality Terhadap Purchase Intention 

Skincare Pada Gen-Z. 9(September), 354–368. 

Falah, F., & Isa, M. (2025). The Influence Of Brand Image And Electronic Word 

Of Mouth On Purchase Intention Of The Originote Products By Tiktok Users 

With Brand Trust As A Mediator. 8(1), 2130–2150. 

Fatimah, W. F., & Widodo, T. (2023). Pengaruh Electronic Word Of Mouth Dalam 

Upaya Meningkatkan Value Co-Creation Dan Brand Trust Yang Mengarah 

Pada Purchase Intention ( Studi Kasus Pada Marketplace Jd . Id ). 1(1), 46–

50. 



 

105 

 

 

 

Febiyati, L., & Aqmala, D. (2022). Pengaruh E-Wom, Brand Image, Kualitas 

Produk Dan Persepsi Harga Terhadap Keputusan Pembelian Pada Pengguna 

Grab Melalui Minat Beli Sebagai Variabel Intervening. 1(1), 28–39. 

Ferdinand, A. (2016). Metode Penelitian Manajemen. Bp Undip. 

Firmansyah, A. (2019). Pemasaran Produk Dan Merek: Planning & Strategy. 

Qiara Media. 

Firmansyah, A. (2020). Perilaku Konsumen: Sikap Dan Pemasaran. Deepublish. 

Fisher, R. P., Lewandowski, A., Yacob, T. W., Ward, B. J., Hafford, L. M., 

Mahoney, R. B., Oversby, C. J., Mejic, D., Hauschulz, D. H., Summers, R. 

S., Linden, K. G., & Weimer, A. W. (2021). Solar Thermal Processing To 

Disinfect Human Waste. 

Gonz, J., Gabriel, M., & Bañuls-Lapuerta, F. (2022). Residents ’ Perception Of 

The Impact Of Sports Tourism On Sustainable Social Development. 1–15. 

Gu, S., & Wu, Y. (2019). Using The Theory Of Planned Behaviour To Explain 

Customers ’ Online Purchase Intention. 5(9), 226–249. 

Https://Doi.Org/10.6911/WSRJ.201909 

Handoko, N. T., & Melinda, T. (2021). Effect Of Electronic Word Of Mouth On 

Purchase Intention Through Brand Image As Media In Tokopedia. 2021(4). 

Haryono, R. (2022). Intensity , Positive Valence , Negative Valence , And Content 

Of Electronic Word Of Mouth Influence Online Shopping Intention. 29(2). 

Https://Doi.Org/10.46806/Jep.V29i2.888 

Hasan, A. (2018). Marketing Dan Kasus-Kasus Pilihan. Caps. 

He, Y., Wu, J., & Wang, M. (2023). Causes And Behavioral Evolution Of Negative 

Hussain, A., Ting, D. H., & Mazhar, M. (2022). Driving Consumer Value Co-

Creation And Purchase Intention By Social Media Advertising Value. 

13(February), 1–11. Https://Doi.Org/10.3389/Fpsyg.2022.800206 

Hussain, S., Huang, K., Ilyas, Z., Niu, B., & Saura, J. R. (2020). Exploring The 

Novel Input Attributes Affecting Ewom. 11(August), 1–11. 

Https://Doi.Org/10.3389/Fpsyg.2020.02017 

Influence, T. H. E., Price, O. F., Image, B., & Word, E. (2024). Journal Of 

Economic, Business And Accounting (COSTING). 7. 

Ismagilova, E., Slade, E. L., Rana, N. P., & Slade, E. L. (2019). The Effect Of 

Electronic Word Of Mouth Communications On Intention To Buy : A Meta-

Analysis. 2015. 

Kadek, N., Raina, H., Putu, N., Dharmadewi, C., Manek, D., Utara, D., Cosmetic, 

M., Denpasar, K., & Selatan, K. D. (2024). Jurnal EMAS. 5. 

Kim, S. S. (2020). Purchase Intention In The Online Open Market : Do Concerns 

For E-Commerce Really Matter ? 

Keller, K. L. (2016). Strategic Brand Management: Building, Measuring, And 

Managing Brand Equity (4th Ed.). Pearson Education. 



 

106 

 

 

 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Ed.). Pearson 

Education. 

Kotler, P., Kartajaya, H., & Setiawan, I. (2021). Marketing 5.0: Technology For 

Humanity. John Wiley & Sons. 

Kurniawati, L., & Nuvriasari, A. (2024). The Effect Of Brand Knowledge, 

Electronic Word Of Mouth And Product Quality On Purchasing Decisions In 

E-Commerce. 0696. 

Kusuma, A. F., & Wijaya, T. (2022). Pengaruh Electronic Word Of Mouth 

Terhadap Minat Beli Konsumen : Peran Mediasi Citra Merek. 12, 30–42. 

Layman, C. V. (2022). A Portrait Of Socially Responsible Hospitals In Indonesia. 

Lestari, M., Samsir, S., & Wijayanto, G. (2025). The Influence Of Electronic Word 

Of Mouth And Price Perception On Brand Image And Repurchase Intention 

Of Suzuki New Carry Pick-Up Brand Cars In Pekanbaru City , Indonesia. 5, 

339–354. 

Lin, K., Du, W., Yang, S., Liu, C., & Na, S. (2023). The Effects Of Social Media 

Communication And E-Wom On Brand Equity : The Moderating Roles Of 

Product Involvement. 1–19. 

Lupiyoadi, R. (2016). Manajemen Pemasaran Jasa (3rd Ed.). Salemba Empat. 

Maghfiroh, L., & Aminah, S. (2024). The Influence Of Price Perception, Brand 

Image And Electronic Word Of Mouth (E-Wom) On Purchase Interest In The 

Spotify Premium Music Application. 7. 

Mahendrayanti, M., & Wardana, I. M. (2021). The Effect Of Price Perception , 

Product Quality , And Service Quality On Repurchase Intention. 1, 182–188. 

Marlien, R. A. (2021). Analysis Of Factors Affecting C Onsumer ’ S Purchase 

Intention Impact On Customer Behavior Outcomes. 169(Icobame 2020), 

430–434. 

Marlius, D. (2022). Pengaruh Merek , Harga , Dan Word Of Mouth Terhadap 

Keputusan Pembelian ( Studi Kasus Pembelian Smartphone Oppo Pada 

Rindo Cell Di Surantih Kecamatan Sutera Kabupaten Pesisir Selatan ). 1. 

Maulana, N. S., & Rahmiati. (2023). The Impact Of Electronic Word Of Mouth On 

Purchase Intention: Exploring Brand Image And Trust As Mediating 

Variables Among Tiktok Users In Padang City. 3(4), 334–348. 

Https://Doi.Org/10.24036/Mms.V3i4.404 

Maulita, E. D., Handayanto, E., & Lestari, N. P. (2023). The Effect Of Electronic 

word-of-mouth Perception On Purchase Intention Mediated By Brand Image. 

03(02). Https://Doi.Org/10.22219/Jamanika.V3i03.29490 

Mierzwa, D. (2021). Ultrasound-Assisted Vacuum Impregnation As A Strategy For 

The Management Of Potato By-Products. 1–14. 

Nazarani, M. R., & Suparna, G. (2021). Open Access The Effect Of Luxury Brand 

, Brand Image , And Product Quality On Purchase Intention. 1, 290–295. 



 

107 

 

 

 

Neguri, O., Grecu, I., Grecu, G., & George, L. (2020). Consumers ’ Decision-

Making Process On Social Commerce Platforms : Online Trust , Perceived 

Risk , And Purchase Intentions. 11(May), 1–7. 

Https://Doi.Org/10.3389/Fpsyg.2020.00890 

Nguyen, H. H., Nguyen-Viet, B., Thi, Y., Nguyen, H., & Le, T. H. (2022). 

Understanding Online Purchase Intention : The Mediating Role Of Attitude 

Towards Advertising Understanding Online Purchase Intention : The 

Mediating Role Of Attitude Towards Advertising. Cogent Business & 

Management, 9(1). Https://Doi.Org/10.1080/23311975.2022.2095950 

Nguyen, T. T., Thi, H., Truong, T., & Le-Anh, T. (2023). Online Purchase 

Intention Under The Integration Of Theory Of Planned Behavior And 

Technology Acceptance Model. December, 1–16. 

Https://Doi.Org/10.1177/21582440231218814 

Nofal, R., Bayram, P., & Emeagwali, O. L. (2022). The Effect Of Ewom Source 

On Purchase Intention : The Moderation Role Of Weak-Tie Ewom. 

Priansa, D. J. (2017). Perilaku Konsumen Dalam Persaingan Bisnis Kontemporer. 

Alfabeta. 

Qian, J. (2025). A Study On The Effect Of Pricing Strategy And Perceived Value 

On Purchase Intention. 0, 86–94. Https://Doi.Org/10.54254/2754-

1169/2025.BL26133 

Rangkuti, F. (2016). Branding Strategy: Teknik Mengelola Merek. Pt Gramedia 

Pustaka Utama. 

Renaldi, D. O., Jusuf, H. F., & Sulistyan, R. B. (2025). Pengaruh Kualitas Produk 

, Citra Merek . Word Of Mouth , Persepsi Harga Dan Promosi Terhadap 

Minat Beli Produk Momoyo Di Jember. 02(01), 524–530. 

Rouf, A., & Mandala, K. (2023). Pengaruh Citra Merek, Kualitas Produk, Dan 

Persepsi Harga Terhadap Minat Beli. 12(7), 648–670. 

Saktiawan, B., Permatasari, H. I., & Wulandari, T. R. (2023). The Influence Of 

Brand Image On Purchase Intention In Social Commerce Tiktok Shop. 8(1), 

10–19. 

Saktiawan, B., Permatasari, H. I., & Wulandari, T. R. (2023). The Influence Of 

Brand Image On Purchase Intention In Social Commerce Tiktok Shop. 8(1), 

10–19. 

Sánchez-González, G., & González-Fernández, A. M. (2021). The Influence Of 

Quality On Ewom : A Digital Transformation In Hotel Management. 

11(January). Https://Doi.Org/10.3389/Fpsyg.2020.612324 

Sardar, A., Manzoor, A., Shaikh, K. A., & Ali, L. (2021). An Empirical 

Examination Of The Impact Of Ewom Information On Young Consumers ’ 

Online Purchase Intention : Mediating Role Of Ewom Information Adoption. 

Https://Doi.Org/10.1177/21582440211052547 



 

108 

 

 

 

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior (11th Ed.). 

Pearson Education 

Setiawan, A., M, B. D., & Wikantari, M. A. (2024). The Influence Of Electronic 

Word Of Mouth ( E-Wom ), Brand Image And Product Quality On Buying 

Interest In Vivo Smartphones In Jakarta Indonesia Smartphone Market 

Share. 3(5), 701–720. 

Shintiani, A., Sulaesih, D., & Merlina, T. (2022). Pengaruh Citra Merek Dan 

Kualitas Produk Terhadap Keputusan Pembelian Produk Masker Merek Sensi 

Di Borma Toserba Cijerah Kota Bandung. Manners, 5(2), 119–131. 

Https://Doi.Org/10.56244/Manners.V5i2.626    

Siddiqui, M. S., Siddiqui, U. A., Khan, M. A., Alkandi, I. G., Saxena, A. K., & 

Siddiqui, J. H. (2021). Creating Electronic Word Of Mouth Credibility 

Through Social Networking Sites And Determining Its Impact On Brand 

Image And Online Purchase Intentions In India. 1008–1024. 

Simamora, B. (2017). Manajemen Pemasaran Internasional. Salemba Empat. 

Sirait, E., Damanik, H. M., Purba, E. F., Naibaho, K. E. T., & Matondang, V. 

(2023). Pengaruh Electronic Word Of Mouth Dan Persepsi Harga Terhadap 

Keputusan Pembelian Melalui Citra Merek (Studi Pada Pengguna 

Smartphone Oppo Di Universitas Hkbp Nommensen Medan). 8. 

Solomon, M. R. (2018). Consumer Behavior: Buying, Having, And Being (12th 

Ed.). Pearson Education. 

Sudaryono. (2016). Manajemen Pemasaran: Teori Dan Implementasi. Andi. 

Suhud, U., Allan, M., Rahayu, S., & Prihandono, D. (2022). When Brand Image , 

Perceived Price , And Perceived Quality Interplay In Predicting Purchase 

Intention : Developing A Rhombus Model. 232–245. 

Sumarwan, U. (2017). Perilaku Konsumen: Teori Dan Penerapannya Dalam 

Pemasaran. Ghalia Indonesia 

Sunyoto, D. (2019). Perilaku Konsumen Dan Pemasaran. Caps. 

Susanto, A. B. (2017). Manajemen Pemasaran Modern. Erlangga. 

Syahputra, I., Ginting, P., & Lubis, A. N. (2023). The Influence Of E-Wom  And 

Perception Of Price On Purchase Intention With Brand Image As An 

Intervening Variable In Kahf Care Products. 983–988. 

Syakban, M. H., & Dermawan, R. (2025). The Effect Of Brand Image And 

Electronic Word Of Mouth ( E-Wom ) On Buying Interest Of Mixue 

Consumers In Generation Z In Surabaya City. 4(1), 45–52. 

Https://Doi.Org/10.55299/Ijec.V4i1.1204 

Tan, L. P., & Le, T. (2023). The Influence Of Perceived Price And Quality Of 

Delivery On Online Repeat Purchase Intention : The Evidence From 

Vietnamese Purchasers And Quality Of Delivery On Online Repeat Purchase 

Intention : The Evidence The Influence Of Perceived Price And Quality Of 



 

109 

 

 

 

Delivery On Online Repeat Purchase Intention : The Evidence From. Cogent 

Business & Management, 10(1). 

Https://Doi.Org/10.1080/23311975.2023.2173838 

Thuy, T., Ngo, A., Vuong, B. L., Le, M. D., Nguyen, T. T., My, M., Thuy, T., 

Ngo, A., & Vuong, B. L. (2024). The Impact Of Ewom Information In Social 

Media On The Online Purchase Intention Of Generation Z The Impact Of 

Ewom Information In Social Media On The Online. Cogent Business & 

Management, 11(1). Https://Doi.Org/10.1080/23311975.2024.2316933 

Tjiptono, F. (2015). Strategi Pemasaran (4th Ed.). Andi Offset. 

Tjiptono, F., & Diana, A. (2020). Kepuasan Pelanggan. Andi. 

Wasito, R. P. (2025). Pengaruh Electronic Word Of Mouth ( E-Wom ) Dan 

Perceived Quality Terhadap Keputusan Pembelian Online Di Aplikasi Tiktok 

Shop ( Studi Kasus Pada Masyarakat Kabupaten Karimun ). 5, 4205–4215. 

Wibowo, R. S., Wijayanto, A., Bisnis, D. A., & Diponegoro, U. (2024). Pengaruh 

Citra Merek , Electronic Word Of Mouth Di Platform Youtube Terhadap 

Keputusan Pembelian Pada Pengguna . 13(2), 518–528. 

Widjaja, M., & Firdausy, C. M. (2023). Faktor-Faktor Yang Mempengaruhi Minat 

Pembelian. 05(02), 323–332. 

Wu, J., Wang, F., Liu, L., & Shin, D. (2020). Effect Of Online Product 

Presentation On The Purchase Intention Of Wearable Devices : The Role Of 

Mental Imagery And Individualism – Collectivism. 11(February), 1–14. 

Https://Doi.Org/10.3389/Fpsyg.2020.00056 

Yunika, R., & Saragih, A. M. (2024). Pengaruh Kualitas Produk , Electronic Word 

Of Mouth ( E-Wom ) Dan Citra Merek Terhadap Keputusan Pembelian 

Produk Wardah ( Studi Kasus Pada Mahasiswa Jurusan Administrasi Niaga 

Politeknik Negeri Medan ). 8, 8311–8325. 

Yuszana, A., & Tunjungsari, H. K. (2024). Mediating Role Of Brand Image In The 

Effect Of E-Wom . 2(1), 2812–2821. 

Zhai, L., Yin, P., Li, C., Wang, J., & Yang, M. (2022). Investigating The Effects Of 

Video-Based E-Word-Of-Mouth On Consumers ’ Purchase Intention : The 

Moderating Role Of Involvement. 

Zhao, H., Bai, R., Liu, R., & Wang, H. (2022). Exploring Purchase Intentions Of 

New Energy Vehicles : Do “ Mianzi ” And Green Peer Influence Matter ? 

September, 1–13. Https://Doi.Org/10.3389/Fpsyg.2022.951132 

Zhao, Y., Wang, L., Tang, H., & Zhang, Y. (2020). Electronic word-of-mouth And 

Consumer Purchase Intentions In Social E-Commerce. Electronic Commerce 

Research And Applications, 100980. 

Https://Doi.Org/10.1016/J.Elerap.2020.100980 

Zielke, S., Toni, D. De, & Afonso, J. (2023). Cognitive , Emotional And 



 

110 

 

 

 

Inferential Paths From Price Perception To Buying Intention In An Integrated 

Brand Price Image Model. SN Business & Economics, 3(1), 1–25. 

Https://Doi.Org/10.1007/S43546-022-00395-Z 

 

 


