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MOTTO DAN PERSEMBAHAN

MOTTO
“In the end, I’m gonna be alright

But it might take a hundred sleepless nights”

- Paul Jason Klein-

PERSEMBAHAN
Bismillahirrohmannirrohim.... Dengan mengucap rasa syukur atas rahmat
dan karunia Allah SWT. Skripsi ini saya persembahkan sebagai tanda bukti

kepada orang tua tercinta.



ABSTRAK

MOHAMMAD HAIKAL GHAYYATS. 20210510450. 2025 “PENGARUH
KUALITAS PRODUK, KEPERCAYAAN MEREK DAN PENGALAMAN
KONSUMEN TERHADAP MINAT BELI PRODUK LAPTOP ASUS”
Pembimbing I Wely Hadi Gunawan, S.E.,M.M. Pembimbing Il Wachjuni,
SE,M.M. Program Studi Manajemen, Fakultas Ekonomi dan Bisnis,
Universitas Kuningan.

Penelitian in1 membahas penurunan penjualan laptop Asus selama 2022-2024 di
beberapa toko di Kabupaten Kuningan, seperti Rizal Komputer, ISP Computer,
dan Zigma Komputer. Tujuannya menganalisis pengaruh kualitas produk,
kepercayaan merek, dan pengalaman konsumen terhadap minat beli laptop Asus.
Sampel terdiri dari 150 mahasiswa, dengan data dikumpulkan melalui kuesioner
online dan dianalisis menggunakan SPSS 26. Hasil hipotesis yang diajukan
menujukkan bahwa (1) Kualitas Produk berpengaruh positif dan signifikan
terhadap Minat Beli (2) Kepercayaan Merek berpengaruh positif dan signifikan
terhadap Minat Beli. (3) Pengalaman Konsumen berpengaruh positif terhadap
Minat Beli. (4) Kualitas Produk, Kepercayaan Merek dan Pengalaman Konsumen
secara simultan berpengaruh positif terhadap Minat Beli. Penelitian ini
menegaskan pentingnya peningkatan kualitas produk, penguatan kepercayaan
merek, serta optimalisasi pengalaman konsumen sebagai strategi untuk
meningkatkan minat beli.

Kata Kunci :Kualitas Produk, Kepercayaan Merek, Pengalaman Konsumen, Minat
Beli.



ABSTRACT

MOHAMMAD HAIKAL GHAYYATS. 20210510450. 2025. “The Influence of
Product Quality, Brand Trust, and Consumer Experience on Purchase
Intention of Asus Laptop Products.”
Supervisors: Wely Hadi Gunawan, S.E., M.M. and Wachjuni, S.E., M.M.
Study Program of Management, Faculty of Economics and Business,
Kuningan University.

This study investigated the drop in Asus laptop sales from 2022 to 2024 in several
computer stores in Kuningan Regency, namely Rizal Komputer, ISP Computer,
and Zigma Komputer. The objective was to examine the effects of product quality,
brand trust, and consumer experience on purchase intention toward Asus laptops.
A total of 150 university students participated as respondents, with data collected
through an online questionnaire and analyzed using SPSS 26. The results revealed
that product quality had a positive and significant effect on purchase intention,
brand trust had a positive and significant effect on purchase intention, and
consumer experience had a positive effect on purchase intention. Furthermore,
product quality, brand trust, and consumer experience collectively demonstrated a
positive influence on purchase intention. These findings highlight the importance
of enhancing product quality, strengthening brand trust, and optimizing consumer
experience as strategic efforts to increase consumer purchase intention.

Keywords : Product Quality, Brand Trust, Consumer Experience, Purchase
Intention
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baginda Rasulullah SAW yakni Nabi Muhammad SAW beserta para sahabatnya
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bermanfaat dan akan memberikan informasi bagi pihak yang membutuhkan.
Dalam penyelesaian proposal penelitian ini, peneliti banyak memperoleh
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