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ABSTRAK

Salsa Silvana, Nomor Induk Mahasiswa 20200510246. Judul skripsi
“Pengaruh Online Customer Review, Kualitas Produk, Dan Persepsi Harga
Terhadap Keputusan Pembelian Produk Emina Di Toko Online Pada
Marketplace Tokopedia”. Dibimbing oleh Bapak Dr. H. Dikdik Harjadi,
SE.,M.Si dan Bapak Dr. M. Vigory Gloriman Manalu, SE., M.M . Program
Studi Manajemnen, Fakultas Ekonomi dan Bisnis, Universitas Kuningan.

Penelitian 1n1 bertujuan untuk mengetahui Pengaruh Online Customer Review,
Kualitas Produk, Dan Persepst Harga Terhadap Keputusan Pembelian Produk
Produk Emina D1 Toko Online Pada Marketplace Tokopedia. Penelitian 1n1
dilakukan dengan metode kuantitatit. Jumlah sampel pada penelitian 1n1 sebanyak
100 responden. Teknik pengambilan data pada penelitian in1 menggunakan analisis
linier berganda. Hasil penelitian menunjukan bahwa Online Customer Review,
Kualitas Produk dan Persepsi Harga secara bersaama sama berpengaruh terhadap
keputusan pembelian produk Emina di toko online pada marketplace Tokopedia.
Online Customer Review berpengaruh positif dan signifikan terhadap keputusan
pembelian produk Emina di toko online pada marketplace Tokopedia. Kualitas
Produk berpengaruh positif dan signifikan terhadap keputusan pembelian produk
Emina di toko online pada marketplace Tokopedia. Persepsi Harga berpengaruh
positif dan signifikan terhadap keputusan pembelian produk Emina di toko online
pada marketplace Tokopedia.

Kata Kunci : Online Customer Review, Kualitas Produk, Persepsi Harga,
Keputusan Pembelian



ABSTRACT

Salsa Silvana, Student Identification Number 20200510246. Thesis title ''The
Influence of Online Customer Reviews, Product Quality, and Price Perceptions
on Purchase Decisions for Emina Products in Online Stores on the Tokopedia
Marketplace''. Supervised by Dr. H. Dikdik Harjadi, SE., M.Si and Mr. Dr. M.
Vigory Gloriman Manalu, SE., M.M. Management Study Program, Faculty of
Economics and Business, Kuningan University.

This research aims to determine the influence of online customer reviews, product
quality and price perceptions on purchasing decisions for Emina products in online
stores on the Tokopedia marketplace. This research was conducted using
quantitative methods. The number of samples in this study was 100 respondents.
The data collection technique in this research uses multiple linear analysis. The
research results show that Online Customer Reviews, Product Quality and Price
Perceptions together influence the decision to purchase Emina products in online
stores on the Tokopedia marketplace. Online Customer Reviews have a positive and
significant influence on purchasing decisions for Emina products in online stores
on the Tokopedia marketplace. Product quality has a positive and significant
influence on purchasing decisions for Emina products in online stores on the
Tokopedia marketplace. Price perception has a positive and significant effect on
purchasing decisions for Emina products in online stores on the Tokopedia
marketplace.

Keywords : Online Customer Reviews, Product Quality, Price Perceptions,
Purchase Decisions
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