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ABSTRAK

Giri Tonara (2024) “ PENGARUH BRAND AMBASSADOR BOY GROUP
NCT DREAM, SOCIAL MEDIA MARKETING DAN BRAND IMAGE
TERHADAP MINAT BELI TOS TOS TORTILLA CHIPS” Program Studi
Manajemen fakultas Ekonomi dan Bisnis Dibimbing oleh Dr. Dede Djuniardi,

SE., M.M dan Januar Habibi Mahsyar, SE., M.M

Tujuan penelitian ini adalah untuk mengetahui pengaruh brand ambassador NCT
Dream, social media marketing dan brand image terhadap minat beli Tos Tos
tortilla Chips di Kabupaten Kuningan. Penelitian ini menggunakan metode
deskriptif dan verifikatif. Pengambilan sampel dalam mengisi kuesioner berjumlah
140 responden masyarakat umum di Kabupaten Kuningan dengan teknik accidental
sampling. Teknik pengumpulan data yang dilakukan dalam penelitian ini melalui
cara menyebar kuesioner dan pengukurannya menggunakan skala likert (1-5).
Analisis data terdiri dari uji instrumen (uji validitas dan uji reliabilitas), analisis
deskriptif, uji asumsi klasik (uji normalitas, uji multikolinearitas, dan uji
heteroskedastisitas), analisis regresi linear berganda, analisis koefisien determinasi,
dan pengujian hipotesis (uji F dan uji t). Berdasarkan hasil penelitian yang sudah
dilakukan menunjukan bahwa : (1) brand ambassador, social media marketing dan
brand image secara bersama-sama berpengaruh signifikan terhadap minat beli. (2)
brand ambassador berpengaruh positif terhadap minat beli. (3) social media
marketing berpengaruh positif dan signifikan terhadap minat beli. (4) brand image
tidak berpengaruh terhadap minat beli.

Kata Kunci : brand ambassador, social media marketing, brand image, minat
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ABTRACT

Giri Tonara (2024) " THE INFLUENCE OF NCT DREAM BOY GROUP
BRAND AMBASSADOR, SOCIAL MEDIA MARKETING AND BRAND
IMAGE ON INTEREST IN BUYING TOS TOS TORTILLA CHIPS'"
Management Study Program, Faculty of Economics and Business Supervised by

Dr. Dede Djuniardi, SE., M.M and Januar Habibi Mahsyar, SE., M.M

The purpose of this study is to determine the influence of NCT Dream brand
ambassadors, social media marketing and brand image on the buying interest of
Tos Tos tortilla Chips in Kuningan Regency. This study uses descriptive and
verifiable methods. Sampling in filling out a questionnaire amounted to 140 general
public respondents in Kuningan Regency using accidental sampling techniques.
The data collection technique carried out in this study is through distributing
questionnaires and measuring them using a Likert scale (1-5). The data analysis
consisted of instrument tests (validity test and reliability test), descriptive analysis,
classical assumption test (normality test, multicollinearity test, and
heteroscedasticity test), multiple linear regression analysis, determination
coefficient analysis, and hypothesis testing (F test and t test). Based on the results
of research that has been carried out, it shows that: (1) brand ambassadors, social
media marketing and brand image together have a significant effect on buying
interest. (2) Brand ambassadors have a positive effect on buying interest. (3) Social
media marketing has a positive and significant effect on buying interest. (4) Brand

image has no effect on buying interest.

Keywords : brand ambassador, social media marketing, brand image, buying

interest
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