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ABSTRAK 
 

 

Ressa Depanti. 20200510351. Pengaruh Desain Produk, Daya Tarik Iklan dan 

Persepsi Harga Terhadap Keputusan Pembelian Motor Honda Vario di 

Kecamatan Kuningan. Dibimbing oleh Prof. Dr. H. Eeng Ahman, M.S dan Dr. 

Munir Nur Komarudin, S.Pd., M.M. 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh desain produk, daya tarik 

iklan dan persepsi harga secara simultan dan parsial terhadap keputusan pembelian 

Motor Honda Vario di Kecamatan Kuningan. Adapun hipotesis yang penulis ajukan 

yaitu desain produk, daya tarik iklan dan persepsi harga berpengaruh secara 

simultan terhadap keputusan pembelian; desain produk berpengaruh positif 

terhadap keputusan pembelian; daya tarik iklan berpengaruh positif terhadap 

keputusan pembelian; dan persepsi harga berpengaruh positif terhadap keputusan 

pembelian. Penelitian ini dilakukan menggunakan metode survey pendekatan 

deskriptif dan verifikatif. Populasi penelitian adalah konsumen Motor Honda Vario 

di Kecamatan Kuningan. Pengambilan sampel menggunakan rumus Bernoulli. 

Teknik pengumpulan data menggunakan kuesioner dengan statistik yang digunakan 

untuk menguji hipotesis penelitian adalah analisis regresi linear berganda. 

Berdasarkan hasil penelitian menunjukkan bahwa desain produk, daya tarik iklan 

dan persepsi harga berpengaruh secara simultan dan signifikan terhadap keputusan 

pembelian; desain produk berpengaruh positif dan signifikan terhadap keputusan 

pembelian; daya tarik iklan berpengaruh positif dan signifikan terhadap keputusan 

pembelian; dan persepsi harga berpengaruh positif dan signifikan terhadap 

keputusan pembelian Motor Honda Vario di Kecamatan Kuningan. 

 

 

Kata Kunci: Desain Produk, Daya Tarik Iklan, Persepsi Harga, Keputusan 

Pembelian. 

 

 



 

ii 

 

ABSTRACT 

 

Ressa Depanti. 20200510351. The Effect of Product Design, Advertising 

Attractiveness and Price Perception on Purchase Decision of Honda Vario 

Motorcycle in Kuningan District. Supervised by Prof. Dr. H. Eeng Ahman, M.S 

and Dr. Munir Nur Komarudin, S.Pd., M.M. 

 

The purpose of this research was to determine the effect of product design, 

advertising attractiveness and price perception simultaneously and partially on 

purchase decision of Honda Vario Motorcycle in Kuningan District. The hypothesis 

that author proposed was that product design, advertising attractiveness and price 

perception simultaneously effect on purchase decision; product design had a 

positive effect on purchase decision; advertising attractiveness had a positive effect 

on purchase decision; and price perceptions had a positive effect on purchase 

decision. This research was conducted used a descriptive and verification approach 

survey method. The research population was consumers of Honda Vario 

Motorcycle in Kuningan District. Sampling used the Bernoulli formula. The data 

collection technique used a questionnaire with the statistics used to test research 

hypothesis was multiple linear regression analysis. Based on the research results, 

it shows that product design, advertising attractiveness and price perception 

simultaneously and significantly effect on purchase decision; product design had a 

positive and significant effect on purchase decision; advertising attractiveness had 

a positive and significant effect on purchase decision; and price perception had a 

positive and significant effect on purchase decision of Honda Vario Motorcycle in 

Kuningan District. 

 

 

Keywords: Product Design, Advertising Attractiveness, Price Perception, 

Purchase Decision. 
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